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Ggratifii
Step change from mid-market to ASX 100 clients

INn the current Australian consumer environment, enterprise clients are increasingly looking to work with us.

Record quarter for new enterprise client wins. Major ASX 100 listed household brands like Qantas
and Woolworths are now choosing Gratifii.

From signed to live on the Qantas marketplace in 8 weeks. Delivered with our partner

2 Marketplacer.

. More new clients, and existing ones growing. Seniors Victoria signed on; RAC WA, EML and
Blackhawk Network are doing more with us.
Adding 30m+ members across our new clients’ loyalty programs. Now able to access Gratifii's
curated rewards. This is in addition to our existing 18m members.

. Suppliers now come to us. Brands like Georg Jensen, Rip Curl, Country Road and Breville are

joining, with 4,000 products already listed.

Higher profile, bigger pipeline. Five more enterprise deals are in the pipeline. Two are expected to
close in November.
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Our strategic investment in Marketplacer is delivering

2

Enabled us to go live in
October with Qantas
via API to their
marketplace platform
Inside two months

]
1]
111

O O

Enabling full
eCommerce
functionality to be
delivered to new and
existing clients

97

Marketplacer hit a
major milestone this
week, taking Telstra
live on its platform

MARKETPLACER
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Qantas: live now

Binding three-year agreement. Movies and experiences already live on Qantas Marketplace.
Qantas marketing campaign to Frequent Flyer members from mid-November for total transaction value growth.

() Qantas Marketplace

Categories v  Brands Vv Points Rewards Newarrivals Sale Qantas Wine Search over 20,000 products

Earn a share of 10 million Qantas Points. Simply register and shop to earn your share

T&Cs apply. Offer ends 31 October 2026.

USE POINTS OR EARN UP T0 3 POINTS PER $1 SPENT FREE SHIPPING WHEN YOU SPEND $300 OR MORE IT'S ONE OF THE FASTEST WAYS TO EARN POINTS. X

Home > Gift Cards, Experiences & Vouchers

Gift Cards, Experiences & Vouchers

Points Exclusives Gift Cards Movie Vouchers Travel Servi ipti Magazine ipti Charities Experiences Offsetyour Home and Car
Give an experience
This season, give your loved ones an experience to
remember. For movie butfs a HOYTS movie voucher allows 24 of 312 Results Sort by: New arrivals v

them to catch the latest blockbuster. Thrill seekers will
love a Village Roadshow Theme Parks ticket, with

adventures at Warner Bros. Movie World, Sea World,

Wet '’ Wild, Paradise Country and Australian Outback

Spectacular. Gather the family for Dreamworid, White

Water World and Skypoint, or step into the ancient past New New New

A(LV\B Tomb of the Pharaohs expc::;nccmca Ims. Sales & Deals %
quokkas in Western Austral treat someone toa
memorable lunch or din v harbour with Journey
The best part? or use
Qantas Points when you shop via Gantas Marketplace. D On Sale

D Bonus Points

\7“ Points Sale

Brand -

E\ Accor Hotels

[] Adore Beauty
r‘ Adrenaline Village Roadshow Village Roadshow Dreamworld

E 7 Day Multi Park Pass 5 Day Multi Park Pass Dreamworld, WhiteWater World and
[, s SkvPoint 2 Dav Ticket

Print: full page in the Qantas Christmas Online, live now: connected through one API, with early sales recorded.
gift insert — launched next week Members earn or use Qantas Points on our movies and experiences.
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New enterprise clients open Gratifii rewards to 30m+
new members arriving in Q2, our busiest quarter

Member accounts by client program OUR ENTERPRISE CHANNELS

Qantas
\QANTAS 18.9m Binding three-year deal, now live, API access

to our cinema network

Woolworths 3:, _ 10.9m Woolworths MarketPlus
Proof of concept signed, APl access to our

cinema network and revenue from day one

st
NRMA 3.6m
INSURANCE Blackhawk Network

APl access to our cinema network
B New
@ 1.3m

For e tter Existing

EML Payments
Adding 80+ retail gift cards to extend range

Member figures are each client’s reported program membership. Members may hold accounts in more than one program. Woolworths MarketPlus is a live, six-month
proof of concept.



4,000 physical products now sit alongside our

digital rewards

Our expanded range is why some of Australia's biggest loyalty programs have chosen to work with us.

WHERE WE STARTED

Instant digital
rewards, a strength
we keep

- Cinema tickets & food )
- Attractions and experiences
- Dining & 80+ gift cards

Enterprise clients wanted more
products. The Connect+
Marketplace delivers it.

WHERE WE ARE NOW

A fully branded store, where new categories are easy to add

Physical products in the client's own brand, alongside digital rewards.

& Electronics & Automotive & L Health &
; Tech @ .y Outdoors S Lifestyle

Home & Living :iscglsosr:)rs; es % Kids & Baby

i Gift Cards & Ll .
ﬁ Travel & Luggage Eﬁ Gifting bl More categories

“A genuine partnership. Our trusted brands reach every member, without the hassle of running a marketplace.”

Darshan Parikh, Managing Director, Kappel
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Connect+: a rewards marketplace, no build required

We start with Gratifii Connect, then layer Marketplacer on top as the commerce engine

WE START WITH LAYERED ON TOP THE RESULT
Gratifii Connect Marketplacer Gratifii Connect+
o Marketplace
- Starting with access to 18m . Multi-seller marketplace P
member accounts technology used by enterprise - Discounts on every item in the
- Largest direct cinema access brands globally —
network _ + - Automates onboarding, . ~4k and growing to 20k+
- Huge ERgE of experiences and catalogue, orders, payments, SeduEs
attractlo.ns _ returns and fulfilment . Curated content + categories
- All delivered digitally, in one time checkout
seamless user experience - Well known household brands as - Real-time supplier settlement via
suppliers Airwallex

A rewards marketplace, without the build

Clients launch a full marketplace without building technology, sourcing products or managing supplier relationships.
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Three revenue models, one rewards catalogue

1 CURATED SUPPLIER 2 ) REWARDS STORE OPERATOR 3 FULL LOYALTY OPERATOR
We supply the rewards We run the technology We power the program
HOW WE EARN HOW WE EARN HOW WE EARN
Margin on every ticket, experience or Implementation fees, platform fees, Tech implementation, platform,
gift card sold plus margin on rewards redeemed marketing, social and service fees
EXAMPLES EXAMPLES EXAMPLES

S (&
woolworths (g) —22 BLACKHAWK QD Rest hOF Inwam: [EED
\acanTas Wi Jestpac — i vTors EEN= 1A
p zunnmes =M., ) isTRIBUToRS M

Direct API Connect and Connect+

Loyalty platform
Live inventory, pricing and automated Rewards platform and marketplace,
issuance on Marketplacer and BigCommerce

With social media and support from
Mosh Digital team




Focus: turning momentum into revenue

Six milestones investors can track over the coming quarters.

1

Qantas Christmas marketing campaign to Frequent Flyer members from mid-Nov: for TTV growth

RAC WA go-live on Connect+ Marketplace targeted before end of CY2026

Woolworths MarketPlus: target live mid-November, revenue from day one

Close further Connect+ Marketplace enterprise pipeline opportunities, two expected in November

Grow the integrated Mosh business

Finalise the planned Simplicity acquisition in 1Q calendar year 2027
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“Gratifii is now operating at . In two months,

household names with ~30 million loyalty program members have
chosen us, because our technology rebuild has turned us from a mid-

market rewards into a leading eCommerce rewards

lain Dunstan, CEO & Managing Director
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Questions

lain Dunstan Ben Newling Learn more
CEO & Managing Director CFO /CFOO Gratifii Limited (ASX: GTI)
iaind@gratifii.com benn@gratifii.com www.gratifii.com
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