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Message from the Chairman and CEO

Dear Amcor
shareholders,

As we reflect on Fiscal 2026, our first full year following
the acquisition of Berry, we are encouraged by the
progress we have made and by how much stronger
Amcor is today than it was a year ago. The Berry
business is now largely integrated, enabled by: industry-
leading safety performance maintained through a period
of significant change; a stable customer base that is
responding positively to the broader products, services
and innovation capabilities of the combined company;
and, a harmonized organization that has performed
effectively through a demanding operating environment.

66

Commercial collaboration

is generating new business
opportunities, providing early
evidence of stronger organic
growth potential.

We are also seeing clear benefits from the combination,
including $285 million in synergies from procurement,
corporate functions and operational initiatives — 10% ahead
of our expectations for the year. We remain confident in our
ability to achieve our $650 million three-year target,
supported by the strength of Amcor’s proven integration
playbook. And, commercial collaboration is generating new
business opportunities, providing early evidence of stronger
organic growth potential.

All of this was achieved amid a challenging external
environment. The conflict in the Middle East created
significant disruption across global supply chains and

drove unprecedented input cost inflation. Our global

teams mobilized quickly to protect continuity of supply for
customers, while using productivity initiatives and responsible
pricing actions to fully mitigate these inflationary pressures.

(D) Adjusted diluted earnings per share (EPS) is a non-GAAP financial measure. Refer to
the “Reconciliation of non-GAAP measures” section for additional information as well
as reconciliations between the Company's GAAP and non-GAAP financial results.
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Despite these conditions, Amcor delivered solid operating
performance. Fiscal 2026 adjusted diluted earnings per share®
increased 13% to $4.02. Volume trends improved steadily
throughout the year, culminating in a return to modest positive,
broad-based organic volume growth in the fourth quarter.

SAFETY AND TALENT DEVELOPMENT

Safety has long been a core value at Amcor. During the
year, our teams worked to harmonize safety practices
across the combined organization, leveraging best practices
in our industry-leading program. We are encouraged by

the early results, including four consecutive quarters

of improvement in our recordable incident rate.

Our goal remains clear: Every colleague should return

home safely every day. We will continue to invest in the
systems, leadership and culture that support that goal, while
pursuing continuous improvement across our operations.

Our colleagues are our greatest asset and remain central to

our success. We are investing in leadership development,
training and employee engagement to help our people build
rewarding careers at Amcor and to better equip them to serve
customers’ evolving needs. The way our teams have come
together during the first year following the combination gives us
confidence in our ability to execute on the opportunities ahead.

LEVERAGING THE TRANSFORMATIONAL
COMBINATION FOR GROWTH

The acquisition of Berry created a stronger and more
diversified company, with expanded product offerings, broader
geographic reach and enhanced capabilities in innovation and
sustainability. One year into our integration, we are already
seeing the advantages of this global consumer packaging
combination translate into improved performance.

We are particularly encouraged by the momentum in revenue
synergies. By bringing together complementary product
portfolios in attractive categories, we are creating solutions
that neither company could have delivered independently. Our
commercial teams are increasingly able to offer customers

a broader range of packaging formats, materials, technical
expertise and innovation capabilities across regions.

New business wins during the year reached approximately half
of our three-year goal. This early progress reinforces our belief
that the combined company has significant potential to generate
revenue synergies beyond the initial $280 million target. As

we deepen collaboration across the organization, we expect

to build on this momentum and further accelerate growth.



STRENGTHENING THE PORTFOLIO

During the year, we completed divestitures of five non-
core businesses representing approximately $500 million
in annual revenue. At the same time, performance in our
remaining non-core businesses improved, reflecting strong
execution across a range of operational initiatives.

By sharpening our focus on higher-return, higher-growth
opportunities within our core business, we expect to
drive more sustainable growth in attractive categories,
particularly in nutrition, healthcare, beauty and wellness.

SUPPORTING CUSTOMERS’ SUSTAINABILITY GOALS

Amcor is a leader in developing and producing responsible
packaging solutions. We invest approximately $170 million
annually in research and development with ten Innovation
Centers worldwide and a team of 1,500 professionals.
With this scale and depth of expertise, we are accelerating
innovation in material science, packaging and sustainability
to help customers address complex challenges involving
recyclability, circularity and carbon reduction.

¢

We are encouraged by the
progress we have made and by
how much stronger Amcor is
today than it was a year ago.

Through years of investment and innovation, we have
developed a global portfolio in which the vast majority of
products are either recyclable or have a recycle-ready
alternative. As new packaging regulations come into effect
around the world, we are well-positioned to provide recycle-
ready, cost-effective and compliant solutions for customers.

Our teams continue to advance technologies, materials
and package designs that keep waste out of the
environment and valuable materials in use for longer.
This includes progress in recycling, recycled content,
material reduction and other end-of-life solutions, while
continuing to meet customers’ evolving requirements
for product performance, cost and consumer appeal.

SHAREHOLDER RETURNS AND OUTLOOK
We returned $1.2 billion to shareholders during the
year through dividends, including another annual
increase on a per-share basis. This reflects the
Board's longstanding commitment to providing a
compelling and modestly growing dividend.

Maintaining a strong investment-grade balance
sheet continues to be a priority. We are committed
to reducing leverage following the Berry acquisition,
while also investing in growth and innovation.

While much has been accomplished in the first year
following the combination of Amcor and Berry, we
remain in the early stages of realizing our full potential.
We now have a stronger global product portfolio,
enhanced innovation capabilities, greater exposure

to attractive end markets and an organization

that has demonstrated it can perform effectively

even in a challenging macro environment.

Our teams are focused on service, quality and customer
delight as we strive to leverage our enhanced capabilities
and scale to drive growth ahead of the market. We are
encouraged by the momentum now emerging across

the business and remain committed to delivering
sustainable long-term value for all of our stakeholders.

Thank you for your continued trust and support.
We are excited about the opportunities ahead.
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Markets at a glance

Expanded and uniguely positioned
packaging solutions serving
attractive end markets

Our flexible and rigid packaging portfolio serves customers
across nutrition, health, beauty and wellness and specialty
applications. These markets benefit from favorable long-
term demand drivers and value our differentiated capabilities
in innovation, sustainability and operational excellence.

~$20bn CORE PORTFOLIO — GLOBAL LEADER IN
CONSUMER PACKAGING AND DISPENSING SOLUTIONS
FOR NUTRITION, HEALTH, BEAUTY AND WELLNESS

Sales by

end market®

an,

(1) Represents estimated ~$20bn sales in identified core portfolio end markets after excluding estimated
~$2.5bn sales relating to businesses identified for portfolio optimization.
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) Health, beauty

and wellness

. 1 Health, beauty and wellness ~25%

2 Beauty and wellness 12%
3 Healthcare 13%
Cdj Nutrition
. 4 Nutrition ~60%
@ 5 Protein 12%
@ 6 Lliquid 8%
@ 7 Foodservice 4%
@ 8 Pet food 3%
() 9 Other dairy 5%
10 Nutrition other 28%
Specialty
= applications
. 11 Speciality ~15%
12 Niche applications 15%




>

Health, beauty
and wellness

Packaging and dispensing solutions
supporting healthcare, personal
care, beauty and home products.

Key market drivers

Aging populations and
healthcare access

Personalization and wellness trends
Regulatory and quality requirements

Demand for sustainable solutions

Nutrition

Serving high-growth categories
including protein, pet food,
foodservice and liquids.

Key market drivers

Fresh and convenient
food consumption

Premiumization and
brand differentiation

Sustainable packaging adoption

Food safety and product protection

N

—

Specialty
applications

Flexible and rigid packaging
solutions for industrial, agricultural

and other specialized markets.

Key market drivers

Product performance and protection
Supply chain efficiency
Sustainability initiatives

Growing demand for
differentiated applications

~25%

~60%

~15%
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Amcor at a glance

A global leader in consumer
and healthcare packaging with
a unigue multi-format portfolio

Amcor serves attractive end markets supported by
favorable long-term growth trends, including nutrition,
health, beauty and wellness and specialty applications.
Our differentiated flexible and rigid packaging
capabilities enable us to develop and manufacture
responsible packaging solutions for leading consumer,
healthcare and industrial customers worldwide.
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Colleagues
~/5000
9
Locations
~400
Countries
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Amcor at a glance continued

Global Flexible
Packaging
Solutions

One of the world’s leading Gt el
suppliers of flexible packaging

solutions supporting nutrition, 550/
health, beauty and wellness. 9]

Global Rigid
Packaging
Solutions

Leading provider of rigid containers, Combined sales
closures, dispensing systems

solutions supporting nutrition, 450/
health, beauty and wellness. O
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Representative formats

Films

Pouches

Bags

Foil and fiber structures

Flexible trays

Representative formats

Containers

Closures

Dispensing systems

Trigger sprayers

Drug delivery devices

Why
we WIN

Attractive end markets
Exposure to nutrition,
healthcare, beauty

and wellness and
specialty applications

B

Global scale

Serving customers worldwide
through an extensive
manufacturing network

Multi-format portfolio
Unique combination
of flexible and rigid
packaging solutions

@ @

Innovation leadership
Differentiated product and
material science capabilities

)

Sustainability focus
Supporting customer
goals through recyclable,
reusable and recycled-
content solutions
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Where we operate

Packaging
leadership at scale

With an expanded global footprint, unmatched
capabilities and local insight, we are uniquely
positioned to serve our customers’ packaging
needs wherever they operate.

Serving and leading our markets

North America

Western Europe

Emerging markets

Australia and New Zealand

(1) Emerging markets sales breakdown: LatAm ~8%, Asia ~7%, Eastern Europe ~4%.
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Regional growth opportunities

North America and Western Europe provide strong foundation  The combined company is well positioned to leverage

through market leadership, deep customer relationships and complementary product portfolios, innovation capabilities
demand for innovative, sustainable packaging solutions. and expanded geographic reach to accelerate growth.
Emerging markets represent the largest long-term growth Opportunities include cross-selling healthcare and consumer
opportunity, supported by approximately $5 billion in packaging solutions, utilizing localized go-to-market expertise
revenue across Asia, Latin America and Eastern Europe and helping multinational customers expand globally while
and a broad footprint of over 20 countries. meeting increasing sustainability requirements through

recyclable, lightweight, fiber-based and lower-carbon
packaging solutions.

@ North America

Sales Revenue

50% $11.7bn

@ Western Europe

Sales Revenue

29% $69bn

8 Emerging markets

Sales Revenue

19% $4.5bn

@ Australia and New Zealand

Sales Revenue

2% $04bn
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Our strategy

Focusing on
our advantages

Our scale, global reach, broad product portfolio,
innovation capabilities and sustainability
expertise enable us to meet complex
packaging needs around the world every day.
We produce a range of flexible packaging,

rigid packaging, cartons and closures that are
more sustainable, functional and appealing

for our customers and consumers.
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Strategy

Our business strategy is focused on three elements: portfolio,
customers and innovation with a strong focus on sustainability.

PORTFOLIO

We aim to drive value through a focused portfolio
oriented toward faster-growing, higher-margin categories
via disciplined organic growth and long-term strategic
mergers and acquisitions. Our businesses share key
attributes of primary packaging for fast-moving consumer
goods and healthcare, strong industry structures,
attractive growth profiles and multiple competitive
advantages through scale, innovation and leadership.

CUSTOMERS

We embrace a growth-oriented, customer-first mindset,
leveraging our global scale and capabilities to deliver
exceptional value. We empower our teams with the tools,
processes and skills needed to operationalize growth,
accelerate volume expansion and sustain profitability.

INNOVATION WITH A STRONG

FOCUS ON SUSTAINABILITY

Our goal is to position ourselves as the partner of choice to
solve sustainability challenges across multiple substrates by
driving circularity and decarbonization. We champion effective
substrate solutions intended to eliminate waste, lower

carbon footprint and increase recycling rates, advancing both
environmental impact and portfolio value.

Shareholder
value creation

Long-term shareholder value creation has been strong and
consistent and has reflected a combination of dividends,
organic growth in the base business and using free cash

flow to pursue targeted acquisitions and/or returning cash

to shareholders via share buybacks. When full synergies are
achieved, the transformational merger with Berry is expected
to increase cash generation significantly, enabling increased
investment in organic growth and enhanced shareholder
returns, driving sustainable shareholder value creation.
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Sustainability and innovation

Leading
the way

As a global leader in packaging, we are helping
shape the future of the industry through
our innovation, scale and collaboration.

14
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At Amcor, sustainability is central to our purpose of elevating
customers, shaping lives and protecting the future. We
believe all packaging can be circular, packaging waste can

be eliminated and efficient packaging can help mitigate
global warming.

During Fiscal 2026, we continued advancing more responsible
packaging solutions while helping keep packaging waste out
of the environment. Progress was driven by design innovation,
investments in recycling and recovery systems and initiatives
that support greater consumer participation in those systems.

Our expertise across a broad range of materials, ambitious
sustainability goals and global footprint positions us as
the partner of choice for leading brands around the world.
Together, sustainability and innovation strengthen our
competitive advantage and support long-term growth.



INNOVATION

Innovation is how we translate ambition into action.
Supported by approximately $170 million in annual R&D
investment and more than 1,500 R&D professionals across
ten innovation centers, we develop packaging solutions
that meet technical, sustainability and consumer needs.

Through programs like Amcor Catalyst and our Corporate
Venturing and Open Innovation team, we combine

internal expertise with external partnerships to accelerate
new technologies. During Fiscal 2026, this included a
collaboration with Kelpi to evaluate bio-based coating
technologies, as well as an Amcor Lift-Off challenge focused
on innovation in rigid packaging and adjacent systems.

Our innovation capabilities continued to deliver new
solutions that advance circularity and reduce environmental
impact. During the year, we received WorldStar Global
Packaging Awards for AmPrima® recycle-ready packaging
for shredded cheese and for our collaboration on the

Fresh Tray paper-based modified atmosphere packaging
solution for fresh meat products. Additional recognition
included a Silver Flexible Packaging Achievement Award for
Earth Sense® Pro Recycled Content Stretch Hand Film, a
RECOUP Award for reusable sip lids and cups, and multiple
awards recognizing the impact of Amcor’s CleanStream®
recycling technology and circular economy initiatives.

Across our markets, we launched new recycle-ready
solutions for applications ranging from fertilizer packaging
and liquid cleaning product refill pouches to foodservice
packaging through our PP Revolution™ portfolio. In
partnership with customers, we introduced recycled
content into new packaging offerings for snack foods, bread
and beauty products. We also launched recycle-ready
dispensing and packaging solutions made with recycled
materials derived from CleanStream® technology and
expanded the use of AmFiber™ paper-based solutions in
confectionery, protein and chilled ready-meal applications.

¢

Our innovation capabilities
continued to deliver new solutions

CIRCULARITY

Building a circular economy for packaging requires action
across the value chain. Throughout Fiscal 2026, we
worked with organizations including the Alliance to End
Plastic Waste, Consumer Goods Forum, Ellen MacArthur
Foundation and Delterra to help strengthen collection,
sorting and recycling infrastructure while improving
consumer participation in packaging recovery.

These efforts contributed to an important milestone

when polypropylene beverage cups manufactured for
foodservice and retail customers achieved qualification

as “Widely Recyclable” in the U.S. according to
How2Recycle® The achievement demonstrates how
collaboration across the packaging value chain can improve
recycling outcomes and build consumer confidence.

Alongside this work, we continued engaging regulators
and industry groups on key policy developments, including
extended producer responsibility and evolving packaging
regulations. In Europe, we contributed our expertise during
the implementation of the Packaging and Packaging Waste
Regulation while supporting customers as they adapted
packaging strategies to meet new requirements.

DECARBONIZATION

Reducing emissions across our value chain remains a
key priority. We made progress toward our greenhouse
gas reduction objectives and remain on track to achieve
our near-term and net-zero science-based targets.

Guided by our Decarbonization Roadmap, Fiscal 2026 efforts
focused on expanding renewable electricity use, increasing
recycled content, engaging suppliers and redesigning
products to reduce carbon impacts. Across our portfolio,

we developed packaging solutions that use less material
while maintaining performance, including lightweighted
products and redesigned closures that reduce material
consumption and associated emissions. Supplier engagement
also remained critical. During the year, we hosted our fourth
annual Supplier Sustainability Summit, bringing together
approximately 120 of our largest suppliers. Through this
collaboration, we collected carbon footprint information
covering more than 1500 purchased material types, helping
improve emissions measurement and identify targeted
reduction opportunities across our sourcing activities.

that advance circularity and
reduce environmental impact.

Following the combination with Berry Global, we re-baselined our
science-based targets and achieved validation from the Science

Based Targets initiative in December 2025. Our leadership was

also recognized through inclusion in the FTSE4Good Index and

the DJSI Australia Index, as well as a B score from CDP Climate

Change, an EcoVadis Silver rating and an MSCI AA rating.

More detailed information about Amcor’s sustainability
performance will be shared in our FY26 Sustainability
Report, due to be released in October 2026.

Annual Report FY26 | 15



Amcor Fiscal 2026 operating review

Despite a challenging macro
environment, Amcor delivered
solid operating performance.

$23.5bn

Net sales

up 57% vs prior year

$4.02

Adjusted diluted EPS

up 13% vs prior year

$2.60

Annual dividend

annual dividend increased to $2.60 per share
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$3.7bn

Adjusted EBITDA

up 68% vs prior year; 15.6% margin

$1.3bn

Adjusted free cash flow



KEY FINANCIALS®®®

12 months ended June 30
2025 2026
GAAP results $ million $ million
Net sales 15,009 23,506
Net income 5N 1106
EPS (diluted, $) 160 2.38
12 months ended June 30
2025 2026
Adjusted non-GAAP results $ million $ million Reported A%
Net sales 15009 23,506 57
EBITDA 2186 3,673 68
EBIT 1723 2,813 63
Net income 1136 1,863 64
EPS ($) 3.56 402 13
Free cash flow 926 1,303 41

All amounts referenced throughout this document are in U.S. dollars unless otherwise indicated and numbers may not add up to the totals provided due to rounding.

(D Adjusted non-GAAP results exclude items not considered representative of ongoing operations. Further details on non-GAAP measures and reconciliations to GAAP measures can be
found under “Presentation of non-GAAP information”.

(2) All prior year results reflect the Amcor plc group, considered the accounting acquirer in the April 30, 2025 combination between Amcor plc and Berry Global.

(3) All periods presented in this release have been retroactively adjusted to reflect the 1-for-5 reverse stock split effected on January 14, 2026. Further details can be found under
“Reverse Stock Split.”

Financial results

12 MONTHS ENDED JUNE 30, 2026 GAAP net interest expense was $610 million and GAAP
Net sales of $23,506 million were 57% higher than income tax expense was $181 million. Inclusive of

last year on a reported basis, including approximately acquisition-related financial benefits of approximately
$79 billion of acquired sales net of divestitures, which $45 million, adjusted net interest expense was
represents growth of approximately 52%. The pass through $581 million and adjusted tax expense was $368 million
of movements in raw material costs had a favorable representing an effective tax rate of 16.5%.

impact of approximately $240 million, which represents

growth of approximately 2%. Movements in foreign Free cash flow was $1,303 million after funding approximately

$290 million of net transaction, restructuring and integration

exchange rates had a favorable impact of approximately
costs. Net debt was $12,897 million at June 30, 2026.

5%; and the remaining (2%) year-over-year variation
reflects the net impact of volumes and price/mix.

Adjusted EBIT of $2.813 million was 63% higher than last
year on a reported basis, including approximately $842
million of acquired EBIT net of divestitures, which represents
growth of approximately 49%. Movements in foreign
exchange rates had a favorable impact of approximately

4% and the remaining 10% year-over-year variation mainly
reflects synergy benefits from the Berry acquisition of
approximately $240 million, partly offset by lower volumes.
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Segment information

GLOBAL FLEXIBLE PACKAGING
SOLUTIONS SEGMENT - FY 2026

12 months ended June 30
2025 2026 Constant
$ million $ million Reported A% currency A%
Net sales 10,066 12,829 27 24
Adjusted EBIT 1,398 1,789 28 26
Adjusted EBIT / Sales % 139 139

Net sales of $12,829 million were 24% higher than last
year on a constant currency basis including approximately
$2.2 billion of acquired sales net of divestitures, which
represents growth of approximately 22%. The pass through
of movements in raw material costs had a favorable
impact of approximately $240 million, or 2% on net sales.

GLOBAL RIGID PACKAGING
SOLUTIONS SEGMENT - FY 2026

Adjusted EBIT of $1,789 million was 26% higher than
last year on a constant currency basis, reflecting
approximately $250 million of acquired EBIT, net of
divestitures which represents growth of approximately
18%. The remaining 8% year-over-year growth mainly
reflects synergy benefits from the Berry acquisition,
favorable cost performance and productivity benefits.

12 months ended June 30
2025 2026 Constant
$ million $ million Reported A% currency A%
Net sales 4943 10,677 16 110
Adjusted EBIT 435 1176 170 161
Adjusted EBIT / Sales % 88 1.0

Net sales of $10,677 million, were 110% higher than last
year on a constant currency basis, including approximately
$5.6 billion of acquired sales net of divestitures, which
represents growth of approximately 114%, while the
remaining (4%) year-over-year variation reflects lower
volumes and price/mix. The pass through of movements in
raw material costs had no material impact on net sales.
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Adjusted EBIT of $1176 million was 161% higher than last year
on a constant currency basis, including approximately $635
million of acquired EBIT net of divestitures which represents
growth of approximately 146%. The remaining 15% year-over-
year variation mainly reflects synergy benefits from the Berry
acquisition and cost reduction initiatives, partly offset by
lower volumes and lower earnings in non-core businesses.

Adjusted EBIT margins of 11% were 220 basis points higher
than the prior year reflecting the improved quality of the
combined business.
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Other information continued

CAUTIONARY STATEMENT REGARDING
FORWARD-LOOKING STATEMENTS

Unless otherwise indicated, references to ‘Amcor,” the
“‘Company,” “we,” “our,” and “us” in this document refer to
Amcor plc and its consolidated subsidiaries. This document
contains certain statements that are “forward-looking
statements” within the meaning of the safe harbor provisions
of the U.S. Private Securities Litigation Reform Act of 1995.
Forward-looking statements are generally identified with
words like “believe,” “expect,” “target,” “project,” “may,” “could,”
“‘would,” “approximately,” “possible,” “will,” “should,” “intend,”
“plan,” “anticipate,” ‘commit,” “estimate,” “potential,” “ambitions,”
‘outlook,” or “continue,” the negative of these words, other
terms of similar meaning, or the use of future dates. Such
statements are based on the current expectations of the
management of Amcor and are qualified by the inherent risks
and uncertainties surrounding future expectations generally.
Actual results could differ materially from those currently
anticipated due to a number of risks and uncertainties.
Neither Amcor nor any of its respective Directors, Executive
Officers, or Advisors, provide any representation, assurance,
or guarantee that the occurrence of the events expressed

or implied in any forward-looking statements will actually
occur or if any of them do occur, what impact they will have
on the business, results of operations or financial condition
of Amcor. Should any risks and uncertainties develop into
actual events, these developments could have a material
adverse effect on Amcor’s business. Risks and uncertainties
that could cause actual results to differ from expectations
include, but are not limited to: changes in consumer demand
patterns and customer requirements in numerous industries;
risk of loss of key customers, a reduction in their production
requirements, or consolidation among key customers;
significant competition in the industries and regions in which
we operate; risk of integrating acquisitions and achieving

the financial and other results and benefits anticipated at
the time of acquisition; risk that the strategic review of our
portfolio may cause disruptions to our business or may not
result in completion of a transaction to restructure or divest
non-core businesses or may not create additional value for
our shareholders; an inability to expand our current business
effectively through either organic growth, including product
innovation, investments, or acquisitions; challenging global
economic conditions, including impacts from the Middle East
conflict; impacts of operating internationally; price fluctuations
or shortages in the availability of raw materials, energy and
other inputs, which could adversely affect our business;
production, supply, and other commercial risks, including
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those resulting from geopolitical conflicts and counterparty
credit risks, which may be exacerbated in times of economic
volatility; pandemics, epidemics, or other disease outbreaks;
an inability to attract, develop, and retain our skilled workforce
and manage key transitions; labor disputes and an inability to
renew collective bargaining agreements at acceptable terms;
physical impacts of climate change; significant disruption

at a key manufacturing facility; cybersecurity risks, which
could disrupt our operations or risk of loss of our sensitive
business information; failures or disruptions in our information
technology systems which could disrupt our operations,
compromise customer, employee, supplier, and other data;
risk that the use of artificial intelligence could adversely affect
our business and financial results; risk that the Company’s
significant indebtedness may limit its flexibility and increase
its borrowing costs; rising interest rates that increase our
borrowing costs on our variable rate indebtedness and could
have other negative impacts; foreign exchange rate risk; a
significant write-down of goodwill and/or other intangible
assets; a failure to maintain an effective system of internal
control over financial reporting; an inability of our insurance
policies, including our use of a captive insurance company, to
provide adequate protection against all of the key operational
risks we face; an inability to defend our intellectual property
rights or intellectual property infringement claims against

us; litigation, including product liability claims or litigation
related to Environmental, Social, and Governance ("ESG™)
matters, or regulatory developments; increasing scrutiny and
changing expectations from investors, customers, suppliers,
and governments with respect to our ESG practices and
commitments resulting in additional costs or exposure

to additional risks; changing ESG government regulations
including climate-related rules; changing environmental,
health, and safety laws; changes in tax laws or changes in
our geographic mix of earnings; and changes in trade policy,
including tariff and custom regulations or failure to comply
with such regulations. These risks and uncertainties are
supplemented by those identified from time to time in our
filings with the Securities and Exchange Commission (the
“SEC™), including without limitation, those described under
Part |, “ltem TA - Risk Factors” in our Annual Report on Form
10-K for the fiscal year ended June 30, 2026, and as updated
by our quarterly reports on Form 10-Q. You can obtain copies
of Amcor’s filings with the SEC for free at the SEC's website
(www.sec.gov). Forward-looking statements included herein
are made only as of the date hereof and Amcor does not
undertake any obligation to update any forward-looking
statements, or any other information in this communication,



as a result of new information, future developments or
otherwise, or to correct any inaccuracies or omissions in
them which become apparent, except as expressly required
by law. All forward-looking statements in this communication
are qualified in their entirety by this cautionary statement.

PRESENTATION OF NON-GAAP INFORMATION
Included in this release are measures of financial performance
that are not calculated in accordance with U.S. GAAP. These
measures include adjusted EBITDA and EBITDA (calculated
as earnings before interest and tax and depreciation and
amortization), adjusted EBIT and EBIT (calculated as earnings
before interest and tax), adjusted net income, adjusted
earnings per share, adjusted free cash flow, and net debt. In
arriving at these non-GAAP measures, we exclude items that
either have a non-recurring impact on the income statement
or which, in the judgment of our management, are items
that, either as a result of their nature or size, could, were they
not singled out, potentially cause investors to extrapolate
future performance from an improper base. Note that while
amortization of acquired intangible assets is excluded from
non-GAAP adjusted financial measures, the revenue of the
acquired entities and all other expenses unless otherwise
stated, are reflected in our non-GAAP financial performance
earnings measures. While not all inclusive, examples of these
items include: material restructuring programs, including
associated costs such as employee severance, pension and
related benefits, impairment of property and equipment

and other assets, accelerated depreciation, termination
payments for contracts and leases, contractual obligations,
and any other qualifying costs related to restructuring

plans; material sales and earnings from disposed or ceased
operations and any associated profit or loss on sale of
businesses or subsidiaries; changes in the fair value of
economic hedging instruments on commercial paper and
contingent purchase consideration; pension settlements;
impairments in goodwill and equity method investments;
material acquisition compensation and transaction costs
such as due diligence expenses, professional and legal fees,
financing-related expenses; and integration costs; material
purchase accounting adjustments for inventory; amortization
of acquired intangible assets from business combination;
gains or losses on significant property and divestitures and
significant property and other impairments, net of insurance
recovery; certain regulatory and legal matters; impacts

from highly inflationary accounting; expenses related to the
Company’s CEO and CFO transition; and impacts related to
the Russia-Ukraine conflict and conflict in the Middle East.

Amcor also evaluates performance on a comparable constant
currency basis, which measures financial results assuming
constant foreign currency exchange rates used for translation
based on the average rates in effect for the comparable prior
year period. In order to compute comparable constant currency
results, we multiply or divide, as appropriate, current-year U.S.
dollar results by the current year average foreign exchange rates
and then multiply or divide, as appropriate, those amounts by
the prior-year average foreign exchange rates. We then adjust
for other items affecting comparability. While not all inclusive,
examples of items affecting comparability include the difference
between sales or earnings in the current period and the prior
period related to disposed, or ceased operations. Comparable
constant currency net sales performance also excludes the
impact from passing through movements in raw material costs.

Management has used and uses these measures internally

for planning, forecasting and evaluating the performance

of the Company’s reporting segments and certain of the
measures are used as a component of Amcor’s Board of
Directors’ measurement of Amcor’s performance for incentive
compensation purposes. Amcor believes that these non-
GAAP measures are useful to enable investors to perform
comparisons of current and historical performance of the
Company. For each of these non-GAAP financial measures,

a reconciliation to the most directly comparable U.S. GAAP
financial measure has been provided herein. These non-GAAP
financial measures should not be construed as an alternative
to results determined in accordance with U.S. GAAP. The
Company's outlook and guidance do not contemplate the
impact of any potential portfolio optimization actions, including
acquisitions, divestitures, or other portfolio actions, that have
not been publicly announced as of the date of this release.

The Company provides guidance on a non-GAAP basis as we
are unable to predict with reasonable certainty the ultimate
outcome and timing of certain significant forward-looking
items without unreasonable effort. These items include but

are not limited to the impact of foreign exchange translation,
restructuring program costs, asset impairments, possible gains
and losses on the sale of assets, certain tax related events,

and difficulty in making accurate forecasts and projections in
connection with the legacy Berry Global business given recency
of access to all relevant information. These items are uncertain,
depend on various factors, and could have a material impact on
U.S. GAAP earnings and cash flow measures for the guidance
period. Reconciliations of Transition Period projected non-
GAAP measures are not included herein because the individual
components are not known with certainty as individual financial
statements for Transition Period have not been completed.
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Other information continued

REVERSE STOCK SPLIT

On January 14, 2026, the Company filed an amendment to
its memorandum of association to effect a 1-for-5 reverse
stock split (the “Reverse Split”) of the Company’s ordinary
shares. The Reverse Split became effective on January

14, 2026 and reduced the number of authorized ordinary
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shares to 1,800,000,000 and increased the par value of
the ordinary shares to $0.05 per share. Accordingly, all
share and per share amounts for all prior periods presented
in the discussion within this release have been adjusted
retroactively, where applicable, to reflect the Reverse Split.



Reconciliation of non-GAAP measures

RECONCILIATION OF ADJUSTED EARNINGS BEFORE INTEREST, TAX, DEPRECIATION AND
AMORTIZATION (EBITDA), EARNINGS BEFORE INTEREST AND TAX (EBIT), NET INCOME, EARNINGS
PER SHARE (EPS) AND FREE CASH FLOW

12 months ended June 30,2025 12 months ended June 30, 2026

Net EPS Net EBIT
($ million) EBITDA EBIT Income (Diluted)  EBITDA EBIT Income (Diluted)®
Net income attributable to Amcor 51 511 51 160 1106 1106 1106 2.38
Net income attributable to non-controlling interests 7 7 = =
Tax expense 135 135 181 181
Interest expense, net 347 347 610 610
Depreciation and amortization 710 1450
EBITDA, EBIT, Net income and EPS 1,710 1,000 5N 1.60 3,347 1,897 1,106 2.38
Impact of hyperinflation 16 16 16 0.05 19 19 19 0.04
Restructuring, integration and related expenses, net® 97 97 97 0.30 234 266 266 0.58
Transaction costs 169 169 169 0.53 32 32 32 0.07
Merger-related compensation 41 41 4 013 = = = =
Inventory step-up amortization 133 133 133 042 = = = =
Other 21 21 21 0.07 41 41 41 0.09
Amortization of acquired intangibles® 246 246 077 558 558 1.20
Interest expense Berry Transaction 15 0.05 29 0.06
Tax effect of above items m3) (0.35) (188) (040)
Adjusted EBITDA, EBIT, Net income and EPS 2186 1,723 1136 3.56 3,673 2,813 1,863 402
Reconciliation of adjusted growth to constant currency growth
% growth - Adjusted EBITDA, EBIT, Net income, and EPS 68 63 64 13
% currency impact 4 4 5 3
% constant currency growth 64 59 59 10
% items affecting comparability® 56 49
% from all other sources 8 10
Adjusted EBITDA 2186 3673
Interest paid, net (290) (549)
Income tax paid (286) (457)

Purchase of property, plant and equipment and other

intangible assets (580) 22
Proceeds from sales of property, plant and

equipment and other intangible assets 8 =
Movement in working capital 34 (50)
Other (156) (156)
Adjusted free cash flow 926 1,593
Berry transaction and integration costs (290)
Free cash flow 1,303

Calculation of diluted EPS for the 12 months ended June 30, 2026 and 2025, excludes net income attributable to shares to be repurchased under forward contracts of $0 million and $1
million, respectively. Earnings per share amounts are computed independently for each of the quarters presented. The sum of the quarters may not equal the total year amount due to the

a

=

impact of changes in average quarterly shares outstanding and due to rounding.
@
€]
@

12 months ended June 30, 2026 primarily reflects restructuring and integration costs incurred in connection with the Berry Global acquisition.

<

Amortization of acquired intangible assets from business combinations.

Reflects the impact of acquired, disposed, and ceased operations.
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Reconciliation of adjusted EBIT by reporting segment

12 months ended June 30,2025

12 months ended June 30, 2026

Global Global Global Global

Flexible Rigid Flexible Rigid

Packaging Packaging Packaging Packaging
($ million) Solutions  Solutions Other Total Solutions  Solutions Other Total
Net income attributable to Amcor 511 1106
Net income attributable to non-controlling interests 7 =
Tax expense 135 181
Interest expense, net 347 610
EBIT 13 229 (342) 1,000 1,373 817 (294) 1,897
Impact of hyperinflation 1 15 — 16 1 18 = 19
Restructuring, integration and related expenses, net® 68 12 17 97 106 120 40 266
Transaction costs 9 4 156 169 8 2 22 32
Merger-related compensation — - 41 41 - — — —
Inventory step-up amortization 27 106 — 133 = = = =
Other 12 (@) 13 21 = 35 76 11
Amortization of acquired intangibles? 169 73 4 246 300 254 4 558
Adjusted EBIT 1,398 435 (110) 1723 1789 1176 (152) 2,813
Adjusted EBIT / Sales % 139% 8.8% 11.5% 13.9% 1.0% 12.0%

Reconciliation of adjusted growth to constant currency growth

% growth - Adjusted EBIT 28 170 - 63
% currency impact 2 9 = 4
% constant currency growth 26 161 - 59
% items affecting comparability® 18 146 - 49
% from all other sources 8 15 — 10

(1) 12 months ended June 30, 2026 primarily reflects restructuring and integration costs incurred in connection with the Berry Global acquisition.
(2) Amortization of acquired intangible assets from business combinations.

(3) Reflects the impact of acquired, disposed, and ceased operations.

Reconciliation of net debt

($ million) June 30,2025  June 30,2026
Cash and cash equivalents (827) 1ms)
Short-term debt 116 135
Current portion of long-term debt 4 15
Long-term debt excluding current portion 13,841 13,862
Net debt 13,271 12,897
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