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IMPORTANT NOTICE & DISCLAIMER

ACCEPTANCE
This presentation has been prepared by CleanSpace Holdings Limited (ACN 150 214 636) (CleanSpace).

By accepting, accessing or reviewing this presentation, you acknowledge and agree to the terms set out
in this Important Notice and Disclaimer.

SUMMARY OF INFORMATION

This presentation has been provided to you solely to convey information about CleanSpace and its
related entities, and their activities, for the year ended 30 June 2026. The information in this
presentation is general in nature and does not purport to be complete, nor does it contain all the
information which a prospective investor may require in evaluating a possible investment in
CleanSpace. It has been prepared by CleanSpace with due care, but other than as required by law, no
representation or warranty, express or implied, is provided in relation to the accuracy, fairness or
completeness of the information. Statements in this presentation are made only as of the date of this
presentation, unless otherwise stated, and the information in this presentation remains subject to
change without notice.

None of CleanSpace, its representatives or advisers is responsible for updating, or undertakes to
update, this presentation. ltems depicted in photographs and diagrams are not assets of CleanSpace,
unless stated.

This presentation should be read in conjunction with CleanSpace’s Annual Report for FY26 ended 30
June 2026 as well as other periodic and continuous disclosure information lodged with the ASX, which
are available at www.asx.com.au and the CleanSpace's Investor page accessible via
https://cleanspacetechnology.com/investor/.

NOT FINANCIAL PRODUCT ADVICE OR OFFER

This presentation is for information purposes only and is not a prospectus, product disclosure
statement, pathfinder document for the purposes of section 734(9) of the Corporations Act or other
disclosure document under Australian law or the law of any other jurisdiction. It is not, and should not
be considered as, an offer, invitation, solicitation, advice or recommendation to buy or sell or to refrain
from buying or selling any securities or other investment product or to enter into any other transaction in
any jurisdiction. It has been prepared without accounting for any person's individual objectives,
financial or tax situation or any particular needs. Readers should consider the appropriateness of the
information having regard to their own objectives, financial and tax situation and needs, make their own
enquiries and investigations regarding all information in this presentation including but not limited to the
assumptions, uncertainties and contingencies which may affect future operations of CleanSpace and
the impact that different future outcomes may have on CleanSpace, and seek legal and taxation advice
appropriate for their jurisdiction.

FINANCIAL DATA

CleanSpace’s financial results are reported under International Financial Reporting Standards (IFRS).
This release includes certain non-IFRS measures including EBITDA and Free Cash Flow. These
measures are presented to enable understanding of the underlying performance of the Company
without the impact of non-trading items and foreign currency impacts. Non-IFRS measures have not
been subject to audit or review.

All currency figures in this presentation are in Australian dollars ($ or A$) unless stated otherwise.

EFFECT OF ROUNDING

A number of figures, amounts, percentages, estimates, calculations of value and fractions in this
presentation are subject to the effect of rounding. Accordingly, the actual calculation of these figures
may differ from the figures set out in this presentation.

PAST PERFORMANCE

Past performance of CleanSpace, including past share price performance, cannot, and should not, be
relied upon as an indicator of (and provides no guidance as to) future CleanSpace performance. Nothing
contained in this presentation, nor any information made available to you is, or shall be relied upon as, a
promise, representation, warranty or guarantee, whether as to the past, present or future.

FUTURE PERFORMANCE AND FORWARD-LOOKING STATEMENTS

This presentation may contain forward-looking statements with respect to the operations and
businesses of the Company. The assumptions underlying these forward-looking statements involve
circumstances and events that have not yet taken place, and which are subject to uncertainty and
contingencies outside the Company’s control. Readers are cautioned not to place undue reliance on
any forward-looking statements. The Company does not undertake any obligation to publicly release
the result of any revisions to forward-looking statements in this presentation or to otherwise update
forward-looking statements, whether as a result of, new information, future events, or otherwise, after
the date of this presentation, except as required by law.

No representation, warranty or assurance (express or implied) is given or made in relation to any
forward-looking statement or estimate by any person (including CleanSpace). In particular no
representation, warranty or assurance (express or implied) is given in relation to any underlying
assumption or that any forward-looking statement will be achieved. Actual future events may vary
materially from the forward-looking statements and the assumptions on which the forward-looking
statements are based.

AUTHORISATION
This presentation has been authorised for lodgement to the ASX by the CleanSpace Board of Directors.
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QOur vision

is to redefine respiratory protection
world-wide by empowering every
worker in high-risk environments

to breathe freely, safely, and
confidently—anytime, anywhere.

Our mission

is to be committed to continuous
innovation and the development

of respirators that offer superior
quality, are easy to use, and provide
the most advanced, wearable
solution for respiratory protection.



About CleanSpace Technology

CleanSpace Technology is a Sydney-based company that designs advanced respiratory protection for people

working in tough industrial environments.

Australian exporter with a track record in six focus
markets

*  Australia - Mining & quarries, industrial &
manufacturing, welding, fire services

. France, UK, Germany, Nordics - Industrial &
manufacturing, welding, oil & gas, petrochemical

. North America - Fire Investigation, mining & quarries,
industrial & manufacturing

Y~

CleanSp

*Source: 360i Research, Power Air Purifying Respirators Market, April 2025.

Product Category
*  Respiratory Safety
. Powered Air Purifying Respirators (PAPRs)

Global addressable PAPR Market Size
«  US$3.8B (est. 2030)*
e CAGRgrowth rate 6.75% (est. 2025-30)*

Portfolio Strategy
. Five models that address different end user market needs

cleanspat®
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Financial Summary

Revenue

$19.8M

+0.3% v PCP
in a considerably tougher
environment

Cash at Bank
-4% (v PCP)

$10.1M

Operating EBITDA

-$0.6M

V PCP -$0.2M

Regional Performance

Europe +8%
APAC & ROW -0.2%
North America -29%

Growth concentrated in
established markets

Gross Margin
(unchanged v PCP)

75%

Free cashflow

-$0.4M

|

FY26 Snapshot

* Revenue of $19.8M, +0.3% v PCP, demonstrated resilience amid
increased macro-economic uncertainty, a changing regulatory
environment and impact on product launch timing.

* Regional performance reflected these underlying conditions.

* Recentlaunch of AGILE creates new opportunities in key industrial market
sectors.

* Sustained strong gross margins of 75%.

e Operating EBITDA loss of $0.6M reflecting increased investmentin
Research & Development (+19%), Sales & Marketing (+39%), and systems
upgrades.

* Cash atbankremained stable at $10.1M, down $0.4M v PCP.

. _________________________________________________________________________________________________________________|]
Market Leading Innovation

* AGILE certification achieved in Europe and A/NZ in late FY26, with early
trial uptake already converting to sales
* Robust pipeline of new products and innovation underway to support the
Company's 3-5 years growth plan
|

10% On Market Buyback announced
* Reflecting the Board's confidence in the Company's underlying value and
prospects.



Performance Against FY26 Objectives

0.3% Revenue growth

Europe +8%: Western Europe +16%, Nordics +12%, Eastern Europe +150% .
20% Revenue growth APAC & ROW flat v PCP: A/NZ regulatory transition; SE Asia +76% despite Indonesian landslide

North America -29%: unprecedented US government intervention, NIOSH suspension and MSHA

delays

Strong gross margins of 75% were sustained through disciplined cost management that offset .

Gross Margin in the mid-70% range | inflationary pressures.
Consumables represented 46% of Group Sales, in line with PCP.

Operating EBITDA of -$0.6M v -$0.4M PCP; and Free cashflow ($-0.4M)
Balance sheet remains strong with cash at bank of $10.1M and zero debt, providing a solid foundation .
Positive EBITDA and Cashflow to fund continued investment in growth initiatives

Working capital remained well managed through disciplined cash and inventory management.
Liquidity is strong.

Operating expenses grew 3%
Balanced cost control against deliberate capabilities investments in sales and marketing (+39%), .
ongoing Research & Development (+19%), and implementation of new ERP strengthening commercial
and operational platforms

Continuing cost control discipline

Supported launch of AGILE in Europe and A/NZ; AGILE now certified and selling in both markets
Invested in brand and market presence building at tradeshows, with industry associations, and with .
regulators

Strengthened core functional teams including sales, R&D and Finance

Re-investing for growth




Regional Sales Trends

Europe

FY26 Revenue by Region * Revenue +8%, led by Western Europe (+16%), the Nordics (+12%)
and Eastern Europe (+150%)

* Repeat business in France and the Nordics offset UK regulatory
disruption and DACH softness

APAC & ROW

* Revenue broadly stable despite the A/NZ regulatory transition

» Stronger distributor and end-user engagement, with AGILE certified
shortly before year-end

* Southeast Asia +76%, despite lower volumes after a landslide at a
major Indonesian mine

* South America flat on the shift to recurring replenishments orders

North America

* Revenue -29% on US government intervention and uncertainty
* NIOSH suspension and MSHA delay stalled mining purchasing
* Partly offset by growth in First Responder and Heavy Industrial

[ NormHAMERICA APAC & ROW markets
* |Impactof discontinued business

. EUROPE
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CleanSpace AGILE — now certified and selling into market

Two loose-fitting certifications built on our proprietary
AirSensit® breath-responsive technology

* EN12941:2023 (TH) in Europe
* AS/NZS17420.2:2021 in Australia/New Zealand

AGILE is the first PAPR to receive an A/NZ certification under the
adoption of the new ISO Standard

* Unique design that is lightweight and free from belts and hoses

* Proprietary Air Sensit breath-responsive technology sets AGILE
apart from all other loose-fitting PAPR devices in the market

* The only loose-fitting PAPR with built-in Data Insights capabilities

Positions CleanSpace for commercial expansion across

Europe, Australia and New Zealand

CleanSpace’
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Summary P &L

Revenue steady; profit lifted by a non-cash gain

Movement
$M FY2026 FY2025 a .
Yo Revenue steady at $19.8M; gross margin held at 75%
* Revenue up 0.3% to $19.8M, as growth in Europe offset a decline in North
Revenue 19.8 19.8 0.3 America
* Gross margin held at 75%, consistent with FY25:
Cost of Sales 5.0 5.0 1.0 * Price increase effective H2
* Continued efficiencies and cost savings in production and stock control
* Cost of sales up 2%, reflecting increased freight costs
Gross Profit 14.8 14.8 0.1
Gross Margin % 75 75 0.0
Investment discipline continues; profit lifted by a non-cash gain
. * Operating expenses up 3%, reflecting deliberate investment in sales,
Operating Expenses 15.4 15.0 3.0 marketing and R&D to build the capability and scalability required to support
future revenue growth
Operating EBITDA (0.6) (0.2) (199) «  EBITDA of $1.5M (FY25: $(0.4M)) and NPAT of -$1.2M (FY25: loss of $0.5M),
lifted by a $2.8M non-cash gain from remeasuring the NSW Health loan to nil
EBITDA 1.5 (0.4) 504 and impacted by impairment of Deferred Tax Asset of $2.6M
NPAT (1.2) (0.5) (161)
CleanSpace’
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Statement of Financial Position

A strong balance sheet funding continued investment in growth

FY2026 FY2025 Movement
$M o
()
e Cash (including term deposits) decreased 4% to $10.1 million, from
Cash and cash equivalents 10.1 10.5 (4) $10.5 million v PCP
* reflecting continued investment in sales, marketing and R&D
Trade and other receivables 4.0 4.4 (11) * and the implementation of a new ERP system during the year
* Trade and other receivables decreased 8%, consistent with lower Q4
Inventories 2.2 2.3 (1) sales (down 7% on PCP)
* Inventory levels decreased 1%, continuing to be managed in line with
Total current assets 17.5 18.4 (5 sales levels and preserving working capital
* Deferred tax asset impaired by $2.6 million
Total non-current assets 6.0 9.2 (35)
Total Assets 23.5 27.6 (15)
* Borrowings reduced to nil, following remeasurement of the NSW
Trade and other payables 2.0 2.2 an Health Administration loan liability as repayment is no longer
Total current liabilities 3.3 3.6 9) considered probable
. . . - .
e _ 28 (100) Total equity down 3% to $18.5.m|ll|on, largely driven by the
remeasurement and the impairment
Lease liability 1.2 1.4 (19)
Total non-current liabilities 1.7 4.8 (65)
Total Liabilities 5.0 8.4 (41) .
Total Equity 18.5 19.2 (3) CIeanSPace
RESPIRATORS
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Statement of Cashflow

FY2026 FY2025 Movement
$M %
(]
Cash flows from operating
activities
Receipts from customers 19.8 19.1 4
Payments to suppliers and (20.8) (18.9) (10) Net ca.sh from operating actlv!tles was $(0.1)M (.FY25: $1.1M), .
employees reflecting flat revenue and continued investment in sales, marketing,
R&D and a new ERP system
Income tax received & interest 0.8 0.9 (13) Net cash used in investing activities improved to $(0.3M) (FY25:
$(0.8M)), on lower financial asset purchases, partly offset by higher
Net cash from operating (0.1) 1.1 (113) spend on plant and equipment
activities Net cash used in financing activities improved to $(0.4)M (FY25:
. : $(0.6)M) on lower lease repayments

Net cash used in investing (0.3) (0.8) 66 Cash at bank (incl. term deposits) decreased 4% to $10.1M and
AL remains strong.
Net cash used in financing (0.4) (0.6) 29
activities
Net Cash Flow (0.8) (0.2) (255)
Cash at Bank (incl. term 10.1 10.5 (4)

deposits)
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FY27 Strategy

Our Vision: to redefine respiratory protection world-wide
Empowering every worker in high-risk environments to breathe freely, safely, and confidently - anytime, anywhere.

GROWTH

Expand revenue through new product, new

markets, and new and existing customers

INNOVATION

Build R&D capabilities that drive sustainable

competitive advantage

EXCELLENCE

Achieve operational efficiency and quality

through continuous improvement across all

functions

Four priorities, one goal: profitable, scalable growth in the markets that value protection most

PRIORITIES IN FY27

Portfolio & Products

AGILE launch in UK and A/NZ;

continued development of future

releases; greater portfolio

relevance across markets and

sectors

Smart Intelligence

Data insights platform; use cases
and usage insights with targeted
sector accounts, establishing the
foundation to scale the platformin
future years.

Commercial & Markets

Core market execution; maintain
focus on priority markets, deepen
end-user and distributor
engagement, strengthen CRM and
product launch capabilities, and
incorporate agentic Al
enhancements to operating model

Organisation & Capability

Continue to strengthen core
functions, build analytics capability
and identify and assess strategic
partnership opportunities.

CleanSpace’
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Medium Term Outlook

FY27 OBJECTIVES

* AGILE commercialisation. Drive increased market share in the UK and Australia/New Zealand
by expanding CleanSpace’s addressable market across a broader range of users

2 0 /O I * Distribution to revenue. Leverage the distributor and agency networks to convert market

groundwork into sales and market-share gains
Our ambition: compound annual

revenue growth of 20% or more * Enterprise customers. Prioritise mining, heavy industrial and first responder segments where

regulatory and end-user demand is strengthening and acceptance of our product and Smart

over the next three to five years

Data offering is growing
Growth to be driven by new products,
market and regulatory tailwinds,

wider distribution and deeper market
penetration * Data and pipeline. Use the data-driven marketing platform and future product pipeline to

support sustainable and profitable growth in FY27 and beyond

* Disciplined investment. Continue investing in sales, marketing and product development on
a scalable operating model with low incremental capital expenditure

Strong foundations: a broader product platform, stronger distribution and marketing capability and upgraded systems, underpinned by a strong
balance sheet and cash position. Our focus is on converting these into sustainable, profitable growth.

CleanSpace’
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, .~ CleanSpace Holdings Ltd.
~ Thankyou

secretary@cleanspacetechnology.com
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Statement of Profit or Loss and

- .
- T I\ 7 o

Other Comprehensive Income

For the year ended 30 June 2026

Revenue from the sale of goods and services

RAewenue from the sale of goods and services 3 19,822,058 TFEATEL

Cost of sales (5,028,293) 4.8935,061)

Gross profit 14793765 14775703

Otherincome 234 33874

Expenses

Employes benefits and staff relsted expensas 4 (9.954.02) (9.988.958)

Depreciation, amortisation and impaeirmeant axpanses 4 (1197845) (219,550

Legal and profassional feas {971,922) (881.382)

Marketing and sales axpanses (1423223 {1,021,626)

Administration and other operating expenses 4 {3137967) (2.609,010)

Research, development and intellectual property expensas (580470} {568.560)

Operating loss (2571.440) (1.280,544)

Finance income - intarast 345510 339133

Finance costs 4 {148,271 [91.265)

Crther gain 5 2831793 -

Profit/(loss) before income tax benefit 458692 (1.033,081)

Income tax [expensalbensafit L3 (L70E21S) 554,805

Profit/{loss) after income tax benefit for the year sttributable

to the owners of CleanSpace Heldings Limited 39 {1.247523) (478.278)

Other comprehensive loss

Itams that may be reclassified subssquently to profit or loss

Foreign currency translation (18,5803} (11,422

Crther comprahansive koss for tha year, net of tax (18,503} 11,423

Total comprehensive profit/{loss) for the year attributable

to the owners of CleanSpace Holdings Limited i1,2686,126) HES.E98)
Cents Cents

Basic earnings per shara aJ (159 (0uEt)

Diluted samings par shara ar [L59) (oan
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Statement of Financial Position
As at 30 June 2026
Asasts
Current asssta
Cash and cash eguivalents 7 1712724 2520153
Trade and other recaivables =] 3880887 4357636
Inventories a 2227202 2254228
Other assets 10 331,207 384,078
Financial assets 2 8355150 To54138
Income tax recaivable 13 928,005 ;M0.g54
Total current assets TTAGEITS 18381187
MNon-current assets
Property. plant and equipment 14 453701 sg39az
Right-of-use assets n 1561600 1985,540
Deferred tax 15 3977632 5,522 258
Total non-current assats 599313 9191880
Total assats 23458288 27572067
Liabilities
Current liabilities
Trade and other payables 16 1987672 2231454
Lease liabilities 13 279787 254589
Income tax Eability 19 41553 10,812
Employes benefits 20 852707 856,981
Prowisions ol 12011 161,618
Contract liabilities 3139 10241
Total current liabilities 3285029 3616965
Non-current liabilities
Bormowings 7 = 283,733
Lease liabilities 18 1168.386 1449173
Deferrad tax kabilities 22 92125 138.680
Employes banefits 20 N37ES TI0mM
Prowvisions 21 200,000 300,000
Total non-current Eabilitias 1675276 ATOTEAT
Total liabilities 4860305 84146512
MNet assats 18497983 19158455
Equity
lesued capital 23 34.261659 33.868102 ®
Rasarvas 23 815718 784387 c Ieanspace
Accumulated losses g (16.573,292) {15.434.034) RESPIRATORS
Total equity 18407983 19.158,455
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Statement of Cash Flows

For the year ended 30 June 2026

Cash flows from operating activities

Racsaipts from customears (inclusive of G5T) 19.840.912 19133226
Payments to suppliers and employees (inclusive of G5T) (20784.320) (18845180

{942.408) 187,045
Interest and other finance costs paid (3.518) -
Income taxes refundad 805888 923,650
Mat cash from/(used in) cperating activities 35 {141,138) 1110696

Cash flows from investing activities

Purchase of financial assets [1.002) [8a37,545)
Payments for property. plant and eguipment 14 (211.058) {103.227)
Interest received 354989 282,789
Mat cash usad in investing activitias (287073) (778,383)

Cash flows from financing activities

Rapayment of leases [254.554) {533,883)
Interest and other finance costs paid [144653) (25.985)
Mat cash usad in financing activities (390, 212) (559.868)
Mat decreass in cash and cash eguivalants (BO7429) (227 558)
Cash and cash equivalents at the beginning of the financial year 2520153 2747708
Cash and cash equivalents at the end of the financial year T 1LA2 724 2520153

In sddition to the cash and cash eguivalents in the Statement of Cash Flows abowve, the Company had term R

deposits of $8,365150 (June 2025: §7954138). These tarm deposits are disclosed as financial assets in the CleanSpace

balance sheet. RESPIRATORS
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