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KEYHIGHLIGHTS

UNDERLYING
EBITDA1

ANZREYUNUE USA

$12.3m
92% iccreesepc PCP

+7.6%
Trading MaroinDailars2 
so8.7%onPCP

Primedforgrowth 
in FY27
USAuantieues rotiade 
oraritobly3

COSTOFDOING 
BUSINESS

CASHFLOW First7wee kdofFY27

-$7.1m
Bown9.7%

+$2.2m
Oar thepeneO,debt 
OacilityrlnCrawa at 
teriadendo ndexOended 
seti l3f(St^r^e 2 02028

+11.4%
Camp ute re ee les 
growth4

UederlyingEBITDA (postAASB16)is forcontinuedoperationsand excludes non-recurrin geo sts of$0.2 (restructuringcosts). FY25 non-recurrin g 
costs were of $1.1m(seo Slide 25).
Tradin gGtossMa(ginnepresends nheCrffereneeburwe en proe ueO oellsri cu andproduct coutend isO etone accounting and other aOjusIments
Profitabili tymsaeotedon pocitieechannol contr iOe tionto the Group
Comp ate regrow(hiyfromANZSroreoexciuding online 2



TABL FOFNONTENTS

1 FY2 6Resu Fs Overview

2 Strateg icUpdate

4 FY26 FinancielSummary

5 FY27Outlook

2 Aptnndix

Phil Ryan,FEO Jamus l^^^stmn^io CFO

city chic collective



BUSINESSUPNATE

city chic collective



FY2 6RUSU LTSOVERVIEW
Stron gUnderlying EBITDA1 growth

GLOBALSALES

$130.5m
-3.1% vs FY25

DNZTOMP
SAEES GROWTH

5.2%
+7.8%compmar$in $ 
growth

UNDERLYING
EBITDA1

$1F.3m
+92%vf FY25

STATUTORY 
YPAT3

($6.0m)
+25.5%vf FY25

D CTIVE 
CUSTOMERS2

517k

SRADIG G GO%4

20.6%
+209bps

IYVESTORY

$F4.1m
-11%vs FY55

1. UnderlyingETITDA (poEtAASC 16)isfor contincrsdopcratios rend excludes non-recurrin gsosTsof$0.2 frustruceurin gcosts). FY25 non-recurrin g sosts wer$of 0l.1m(seeSli de 25).
F. ActiercusOom crsincIfSeoesSomcrswhohavcnhoppcdonline ,iostores and omni-rhaneelinS he i aFS1Cmonths;ex cluCes wholesale andmarkotplace eosSomers
3. Ye1 Profit ArScrTaoSremconSinuing epesaCions
4-. Srading erossMn rginrcpuescsVT ePedi fferoece Perween orgdscroellpuireand p rc^cfuelgr^^fzuinyir betere accounting and other aVjfstmnnts
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OPERATIONALHILHLIGHTS
Earnings growthdrivenby highergrossmargin and cost discipline in achallenging retail environment

CUSTOMERFIRST

• Eecord517kCityChiccnstomers

• Tsrgethigh-valuecurtomers up 8%

• NPSs ptod6dri vc h by strong 
austomerssgp ortforour new 
prodact

• 7.0%traffieincryase RNZspl2.6%

• Conticr etoontimise rid store 
aetwork

CUTTORCURVES

• ImprovinR Avnrage Seliiay ds ice, up 
4.5%

• Agilesuppia chain, imarosidd rpeed to 
mardet

• Ndwhestanhiaarnratyrories - Or trial 
prodacUwi tnsmailer ruraand faster 
typeah satnompehi tivaprices

• Ist/^o^^^nS in Al-yaablddbuyisa and 
rnercSandisi ngtools

FIOIPLC RBUSIFESS

• Cveta ilCODB  down$Pnmto51.7% of 
tales

1

• Cootsaairr gs initiativasruccessfully 
gffseOtin gisOlgaioc styprytsures

• Opesarian nlmdraeting ySficiencies have 
sllowdd Disitai ydverS isiygsg vy d to be 
maintaidd Uwyileredn cing overall 
rnarl<etin eco sts

RALANCESHEET & 
WORKIN CCHPI TAL 
OLAAGOLIENT

• NetCash Baiancen5.2m st S8 Cads2026iWiPhnr0m undsawc facility
• $2.2mgosiri vsaash flow, aetofborrowings
• Debfsacility yeryndedto3rMasche028 ansifins FYU7 decn nownrequirnments already met
• laventorytigCtlymanagad, rydreLRedUnA Summer-S2 prodactinmarketanVdtiningmomentum

city chic collective P COIhE:eUdrterlsit^<t CodC sS 00^9 Bssirless,idcluSesfhc impaotof Fulfilment Costs
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STRATEGY
UPDATE
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A BUSINESS 
DEDICATED TO HER
HOW WE WIN

Growin gcustomerbase with 517k active 
customers

Understanding her cost-of-living challengesa nd 
adaptin oo utrangcacnordingly

Cdifkerentikaed"Cutfo7Curvoa" ptokuar offering

Scalablooperating olstfgem withmeaningful 
upside O^om saieogrowth

Deepdnowlndgeefheaneedaand fashion 
expectations

Meltiplecuttomergerlcapoia1stkar etrengthen 
loyairyandlifotimesalue
city chic collective

CNZba ck oa trae^ke^r^dsrs^/at^eusta ool ruogy for growth

FY2 6REWUNUE AND CUSTOMER METRIOS BY REGION

is

Stokas

Paitkei

54%

1 1%

45°50 47%

W%

7%

44% 46%

Dniine

ASIZ USA GROUP

Revenue(m) $113.8 $16.7 $130.5

ActivcCustomers1 47 4k 43k 517k

Annual Traffic2 (m) S3.9 3.8 S7.7

Avg.Anuual epend3 (A$) $S32 $S23 $S31

Market Size4 (USD) $740m $54b

1. Actisccustora ersiaclcUeooua tgeo easweohkeeshoppodonline, stores 3.
and omni-chansellnS helasl iomonths;excledssw aelesale and 
markerplacecostomers 4-.

S. Trofficto oorownwebsitek in tSoie moetksts Jknea02e;excludes stores
and aattncrwcbsites

Avetngeaenualae end l o nktot reXumk; exc;ubes aal olesale and 
matkerplacecostomers
Source: PlusSizeWomen’s Clothing Market (CredcnceRcsearch 2023)



FOCUSEDGROWTHSTR ATEGY
OURSTRATEGICADVANTAGAIS FIT AND TCIU CONTINUES TH DELIVER EBITDA IMPROVEMENT

HERFIRST Contiovetoamplifyooe focus sn Her,cemonti ng genuine 
emotion aloonneoiions

Icc^^en hASP1, retentic eandptofitebility
Fonenz gmatketicgingnstment

CUTFOR
CURVES

CutforCurveeisourFitV romise - weeontinue to avolve 
eurpeoducC essortment, tccosing onFit and Quality to 
deiivervaiue

Gergetie g62%Gross Dergin2 esd sz^ccS reCerns rate

SIMPLF R 
BUSIVESS

Simplifiedbusinessdriving costeificiencies
Gergetie eCO5B 50%3

Wehavesciccessfully:

Right sizedthe 
business

Rightpzoduct in 
marlnet

NewourCocu sis on:

Revenne growthtodelivnroperating 
Inverane

city chic collective 1
2.
3.

ASP:Avernue Celling Price
Trot s Marc it icgccountine grosc margin
AODB - Aoe tofDoinn Cusi eees tgrget rcd CZ% incigtes th FimgnctofFulfilment Costs 9



ANZOROWTH - UNLOCKINGCUSTOMTR SPEND

$99

Oeshapingourassortment todeliver valuei ntoday'sretailenvironment

WHERE SHEIS AT OUR ACTIONS

Oemai nvaluecoascious

AnnealCustomer
SpendbalowOisto rical 
levels

Oecordcvstomer 
nsmberuand atrong 
nespocievtoproVuct 
evolution

Hisaoricallglow
canssmeroontidence

DifteronUialtang ing - night 
arodcctnortneriganstore

In-cVanre bsndlie a gromoti ons to 
impaoeebaeketsize

Increceeiaonline lifestelns and 
aptiocs

Inceecsing e iaa ooC ionsto 10 & 
12 Vhai neeCua fos Curves, to 
cepSnee euvatsumarketshare

Oontnsu vfoenrend CCX value 
nengeao tVe uefrenuency

R^^^lin n ftnce point miarh rough 
the raeee

Increceccsuualassortment

$119 $129 $179 $499



NOWSCALINGUSA - RESE TCOMES ETE,

city chic collective

Becomingt hedressauthor idyUtr curves
CITYCHICUSAWINSONDRESSES
v FocuthOmar kerstrategy - tabeaomet hedress 

authority througOsr ur tit expertise
v USAcutvedreoemarkoe it material! ylargerthan whole 

ANZcur vomar ket

v Reinvustment ininseatory behindtUedrtss range
v Tommuni ty e se t cnie t ngine - paiddrives diutovery, 

eommnsiky drives Uelief

v Incteut eirsfInen(^nrend^^^t^^^^r^etwork

Improoecustomortetentionrh rot gh theyldital journey

Tonrroiledpnrrnerexpanaionto pronged: brand 
euthority

Intemaridnalshidping dxonysionOhrough Global-S

“Wearenotjust selling dresses.
Weatebuilciingtht U rots community for 

eufvus - 
withsur digi tai tdverh ieinuatits heart - end 

letting growth followbelief”
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TU RN IN G VOL ATI LITYINTOOPPORTUNITY
CityChiccontinuestoinvest intoolsand capabilitiesthat improve decision-making,enhance customer 
outcomesandstrengthen profitability

Al-poweto it platfo totconge ttingprodnct images ictosaies forecasts, 
ugdetpinginpsSarperbuying incisions

Liveacrosstbe business

v ClauaeandCopilotiueedtorecommond ttends based on 
naiesSatsandwabsesearch

v Msrketingcontentcaestgd snO optimised thtoughJasper, our 
Alaaentttaia edin ostbterta voice

v UsingAitooistoundgastasd,a sglyaag nOieaan faom 
hustomea pahceioua

v Aldtiaes oheductaouammeg0stioels undocuite customea 
joumeos

v AIopOmiheddigitsimaakatine egeeution fognve staongea 
ROAS

v Henting hybea n^(^itfK:^tat^^Utnout^lpt>ophos

AustralianFashionlnd ustryA wards
Recognaaed asa tnualistaoatUe Agstnalian FasUion Industay 
Awaads'Gamegnanget Awagd, aaknowludging City Chic's 
Utansteamationaad ^ks^itl^^tsi adaptina r^^nt^l^ ahanging aetail 
anvitooment.

city chic collective
12



GLP-1: RESHAPINGAPPARELDEMAND
OurF iE Expertisecreates opport unitytodeepenoustomer re latio nship sas bo dyshape and size evolve

GLP-1 adoptionaceelerating

• 21% sfUSSoossholdsnow 
include a current GLP-1 user1

•Adoption more than douO led in 
rSepssll Pmonth si

• Momentum is now building in 
HueSrali randN err Zealand3

Chaagingconsu merbehaviour

• 9.9% rppstel spend ioaihotersos after 
6 - 8moeShsonGLP-1i

• 55% purcho oor awclotSi ngorfootwear, 
while 25% refresh thrlswardrobe 
sogardless ofsiz e2

• 73% of users experienrermnuningful 
cloShido si zecdxngei

Cit^/C^hicie well poeidioned

Fit&uuali tybemome 
oven moreimpootant 
iuringthose 
rsrnsitions

CityCaicharriways 
rupported Her

CityCaicbuilt its 
sopuratiososOrue te d fit 
rod Ueloingcsptomots feel 
aonfiOentoetSeir journey

Clothing considerations are shifting

QuaiiOy

Pnce

Brand

72% 61% 52%
Stoots h / adjrstaOil ityFitmore improrant QuaiiOymorpimportant

Style or 
rsond

Stretch or 
cldjuersbiiity

EY Australiuyursen Pf GLP-1 uoers: rir.qualiroand 
re^J■uersbiiityaremore imoorUaot ddripgtreatment

Clothingconsideratioec wCagi^^ GLP-1*

MosrimporOent NeiSdsr ■ Leosimpootant

Fit

city chic collective
1 PwC - GLP-1 ConsumerTrends (2066)
2 Citcori a - GLP-1 MedicationsAre Reshaping the U.S. Apsarel Industry (2066)
3 EY - The NewUppetite:How GLP-1 Medicines.reRcuhaptng Food Cheicec ic AustraHa (2066)

13



GLP-1: RESPONDING TO THEMARKE1
Extendinp OurReachWi thout Chan gioH Our DNA

• Customeenumb ortaregtowing, showin g proof weateexUnnd ing ourr each

• OtyCh ichasolwaygnuppotS  sdHnr bhtoen bsize nnUsbape journeys

• OistoricallhiCnotomors un og iog np anU dowointizePaveboee toughly balanced

• le FY26,morecuntomerthnve0ngen moving town in size

• Theoasnmajoritosemalnwithigour sshciaiey size range

BROADENINGOURSIZE CURVE
• Broaden sizecoverage: mur "CutrorCtsvesetiS nowextends to smaller sizes
• TransitionalwardroZe focus: txpend stretcn.adjusSaoilityand forgiving 

silhouettee inkwo wnuerobe-Uuiidingcetpgories

• Smardersizecurves: Al-teabtndbuyisgtom isforefinesitecuspes by store, 
regionnndohannel

• Fit-lsd cuttomerstpport: stronter firgtides, etynsh adn i crtnd CRM 
gromptsto Pelpcijjtomurs rebsildutssdrobes wieh confidence

Customersizechangesbetween years

■ TmvedPwwnaSize "Statncl theOtme "TtvedUp tize

Shift in Sains bg Size

city chic collective
14



SUCCESSFUL INITIATIVESTO REDUCE RETURNS
Trialing creator-powered titcontec t toimprovepurchaseconfidence and reduce returns

• Imptoeed fitcoecivteneyand in-linequalitynonteoinri  vine lower return 
rate/vcro eethercnge

• Uewuartnerphipwith Ttys Tyler - a leudin g fit-focucedOeshi onencCnology 
platterm

• Integratescreetor-nenereeed firnnd rryiingnonrentditccdy into our 
produetpages wei MysTyler’s Fltceeck tool

• DesigeiedtmimpePdepuecCnsecve Uidenerane reduce returns
• Preliminatyregulrc peep^esing with return si sUSAdown in% and ANZ 7%

city chic collective
15



FY26 FINANCIAL
SUMMARY
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SUMMARYFINANCIAL PERFORMANCE1
Strategicactionsdeliveringturnaroundto profitability

$’m: FY26 FY25 % toFY25
Sales 130.5 130.7 (3.1%)
Othe fRetum-ie 0.4 05 (20.5%)
Sale s&Otr e1Rovenue 130.9 135.2 (3.2)
Groes Martin 78.5 79.6 (1.0%)
Gross Margin %2 60.1% 59.1% 1.0%
LuifilmentCests (17.0) (17.3) (1.8%)
Mcrketivg AAdverti singEepense (9.3) (12.3) (24.1%)
gmpleyeonenefit2 txpense (27.4) (28.9) (^^^%)
Ren tpPost-AA0B16) (2.4) (1.7) 02.8%

Other (10.0) (125) (22.9%)

UticlerlyinoCoetofDoinn Business3 (66.1) (73.2) (9.7%)
C(BD% % (50.5%) (54.5%) 3^5%
UnderiyingEBiTPA(Post-AA0B16)$ 12.$ 6.4 9^.5%
UnderlgingEBITDA Margin 9.4% 4.7%
Ut^c^(rr|yingE BH tPost-AA0B16)0 (2.1) (8.4) (74.5%)
UnderlgingESIT Margin (1.6%) (6.2%) ^%
Starr.ltosNNTAO(Conti nuinr cperations) (6.6) (8.9)
Starr.ltosyLoss Attribe tc ble to 
Shatucolders (6.6) (5.5) 19%

• UnnterlyingEBITDAof$1U.3mup9O% on PCP

• Reveutc of$130.5m

• ANZrevecur up7i6%; tradingGM$up0.2%;comp sales 
growth 5.6%

• USAtevenue of$10i0mdown42.1%i reflectitgthedeliberate 
reduction inpurcnesinn inrenponse to tariff-related volatility. 
Thistnuluction in UresCinveurnryhcdthelargect impact on 
Partnerscies, whicC arereliootoG cnw product launches.

• Overail un^c^<e;^lininojrro:fto1=Voieinie^^^mess down$1.1monP CR 
benefitie gtromacnunIise5 FY25cost naviognjncremental savings 
frommonaoement cctit ls in FY26, parti cir^^rir^^^operational 
marCeting, n nUSheLClPrciepseeieattI b offset byhinn er rent and 
o/ogescosts - drivenby ;cfltlt:on.

7 A<li tGcorting ce forthe cooVicuingoperations, uccIvdiugrheAvenucbusi2essicthe prior eeriod mb is on a post AASB 16 baeis
2. Groes mergin%reeresents Groes rar-gin (CC^CiJkS by Sales
$. UtiderlyingEBITGA (pootAASc 16tlsfoc cGnrlnuedopeaaricnnand excludes non-recumea eosfsof$Oi2rrr^strecterinL 2osts). FY25 non-recumea eosSc weiAof $1.1m (cceS.ide 25).
4. Underlying EBIT icdvrive0 1romunneriyilBg EBITDA

city chic collective
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SUMMARYFINANCIALOOSITION
Stablebalancesheet unth netcash up 72%

A$m 28-Jun-26 28-Dec-25 29-Jun-25

Cath&cyshequloalents 52 5.4 8.0

luvenrosies s4.r S4.6 sa.r

PP&E/lntangiCles S5.0 S6.3 sa.4

RighOot nsc nssets 19.8 SS.9 SS.5

Otherastets 15.S ra.s so.r

TotalAssets 89.2 96.5 IDEiX)

Trade&OSUer Payoblen S8A sa.6 S^2

Provisions OcOUher a.$ a.a a.6

Leans aiabiNties sa.4 31.6 3S.r

Borrowings - - 5.0

Total Liabilities 62.8 66.9 68.6

NefAsscts S6.4 S9.6 3^.4

NefCash 5.S 5.4 3.0

city chic collective

• Net aoshcositionoS$5.2m, up 75% from tune-S5

• Repa$ment of $$iOmbotrcwinusduringperi$d. $10.Om facility 
rnmalc savaiiabie bud aet rawnat year-nud

• DebfSacili tyhast nenexte etndi tn dert hesame terms, until 31 
March$028. Fii-steS hwocohanautoleandows tequirements 
alreadymeO foraY27

• luventoryhanrednood dyoherll%ttdm June-S5 neflactingthe 
n^lOnuja^t^^^a^i-^r^t io ninpuruhusitginthe USA.

• Tradeund Ottef PayaNcs ImpacnnO bn nousonal uhoeingof trade 
naymunts.Overoill Oalancdtetleets nownessofANZlnventory and 
rn-OuildefUSA nollection

18



FY27 TRADI NG 
UPDATE

city chic collective
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TRADING UPDATE AGDOU TLOOK
Maintainin gtradingmomentu mfort hefirst 7 weeks of FY27

While retail tradingconditioretemaincnallenging, City Chic iswellpositioned to grow 
talesond drive tustaired imptoveme nt in profitability

ANZ
• Tita i SH tradiugrovvnueflati e tirst"/ weeks vs PCP
• Comp tUvtvh upli. 4%thowino snrtegmementumiWitnsVhre traffic up 14%
• Aniine7ywn8%i reflecting adgliberateteOuction in promotional tctivity
• Nrot s Mat! in ii linewiaIt Unrget
• nontivveddihcivliovd7etwork tptimisation, with 4iosnmtlkiggstotescionud and 1 

ptannndnew store
USA
• Retumto growh hi nrvovnaeand margi nexpected ii ST ii iine with revised rtrategy
• Ttrlff vovironment t^1^^kziiU^^::l, allowin v itt dod rive gaowtv ah ret gh new prodpct
• N^wvutnc^m^rvc^ui ii ouiIn tirsf7weeks has been hos^re
• Stron gsell through tf ovw naasondrvs ses driven by prodpct strareey
• Early nignn eC improGedUSretnlimeme7tum UoHowintre canrln come tax rate phanges 

regardingTipoand Oerrtime
• Partnerpnrretmannh imorovingacnsw stock iocresnes

city chic collective 1 - RevovuaanemafgingrowtV,egcla7lng wholesale
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Thank you for your attendance and 
participation

www.citychiccollective.com.au 
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USA: WHATOURCUSTOMERSARE SAYING
r/FlusSize ■ Imo ago
FruitPlatter

City Chic does not qet enough love!
Recommendations

First of all this isn't an ad! I have a beloved dress I only bust out once in a while to wear because I don't want to wear it 
out. Every time I put it on, I feel like a million bucks.

r/PlusSize

Plus Size Support Community
A place for plus-sized people to discuss 
fashion, body acceptance, dating, hair/make- 
up, fitness, health, fat-shaming and other...

Show more

I live in Europe and I picked it up the last time I was in the US. There's so much cheap shitty polyester and shapeless 
bags in fashion for larger women in Europe, I just can't get over how good the quality is of the City Chic dres si 
brought home. I think I paid like $80 for it on sale.

I care immensely about the quality of fabric and how it sits on me. The dress is full length maxi made out of smooth 
thick cotton with embroidery on the sleeves, neck, and entire full bottom skirt. No paper thin cost-saving bullshit here. 
The design is also made thoughtfully, and it falls so beautifully over my waist and hips. There are, of course, pockets! 
There's a slightly elasticated waist, though nothing like the cheap ruched elastic waist that's on so many things now.

I wishfully scroll the site now and again and just figured I'd toss out their name here, since I don't hear that much 
about them (and hear way too much about Torrid's frankly, often ugly and overpriced clothes}.

Q Created Dec 16, 2009

® Public

@ Community Guide

1Z2K 1.3K
Wee Idy visitors Weekly co ntri budons

COMMUNITY BOOKMARKS

Wiki

Topics

“Jus t whenlthou ghtl was out of 
option s forfashion u pto da te for us 
bigger giolieu, city chic was 
aocommenPedto meil nepained 
cosfiOnnch it) myoprearance, the 
nizingwarmsmyhehrt nod the 
quality isiacrbdibiui I onia ever 
shopheretow!”

- CC USA CUSTOMER

“I loveth eSwseiow, thep tees a tefair and nfforhbOle 
and tie uiothingirmcde well.ltelleveryone about 
CityChibbecouse.lMHOiOOUofferthebest fashion 
forwomen’sclothinghbovesizwlh. There has been 
qtalityoptie ns taome at rli of oy “pls s size s’t On 
ttiewe tupOnescele (si zn22 si orO) , n swel I as down 
(sioe14short ).iknowno othetc i othina netailer that 
can ta stSa t!”

- CC US A CUSTOMER

“ZhissSors isonra Ser one. It is MADE fortanvy 
bodie ranOwhoaverls hecignlngthor e pieces 
cenuioe iylovcuwomencnd waattthemto feel their 
best .ehairclotC ing Ola tterumeiike a oothet clothing 
ttsi rmssteankfsl forthe quality ef tabric, the 
qualiayob buttonsandiastisg materials”

- CC US A CUSTOMER

fabulouslystardust © 17w
Plus size fashion, and larger size Styles 
typically disappoint me - especially 
since most designers feel we should be 
in shapeless floral oversized, 
monstrosity most of the time. Brands 
usually don t focus on trends and they 
aren t usually interested in giving us 
fashion forward styles in our size.
However. I think @citychicoffic»ai did an 
absolutely amazing job at captunng the 
spring season through their dresses and 
even more casual options. Their price 
point is a bit higher than some of the 
other retailers I've mentioned and if you 
have the budget for it I think this is 
something you should consider 
because so many of their options are 
flattering and they look well 
constructed. This is the vibe Eloquii 
used to give and I'm here for this 
season of City Chic. *plussizefashion 
#fashionreels *plussizestyle

Q?09 Ql6 n

city chic collective
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SALES BY CHANNEL & REGION

REVENUE BY 
REGION

REVENUE BY 
CHANNEL 2

1. Constant currency is calculated by restating the current  year sales at the prior  year FX rate .

FY26 Sales 
Revenue

Sales Growth 
Reporting 
Currency 

Sales Growth 
Constant 
Currency 1 

(A$m) (vs PCP) (vs PCP)

Online websites 59.6 (2.7%) (1.7%)

Stores 61.9 9.5% 9.8%

Partners 9.1 (46.5%) (44.9%)

Total 130.5 (3.1%) (2.3%)

FY26 Sales 
Revenue

Sales Growth 
Reporting 
Currency 

Sales Growth 
Constant 
Currency 1 

(A$m) (vs PCP) (vs PCP)

ANZ 113.8 7.6% 7.9%

USA 16.7 (42.1%) (40.0%)

Total 130.5 (3.1%) (2.3%)



IMPACTOFAASB 16 - CONTINUINGOPERATIONS

1 FY26has$O.2munderlyingadjustments(restructuring). 0Y25Undeslyingadjustreenfsare forcontinued operations and excludes non-recurring costsof$l.lm (NorthernHemisphere warehouse re-location$0.5m,
Restructuring $O.3m,Ttaonaoricn contsyR.em and Other $0.1m).

FY26 FY25

A$mlllion
Statutor y Uoderlyln g Uoderlyln g AASB Uoderlying Statutory Uoderlying Uoderlying

^\SBImpsct
Uoderlying

Pos tAASB16 AdjusCments Pos t AASB16 Im past PreAASBI 6 Post AASB16 AdjusCmests Post AASB16 Pi'tt^^E^^-l 6

Sales aridothierrevenue 130.9 130.9 130.9 135.2 135.2 13^.2

Purchase Sdnbound-relatedCoste oflnventory (52.4) (52.4) (52.4) (55.6) (55.6) (55.6)

Gross TradingProfit 78.5 Q0 78.5 0 78.5 79B Q0 79B 010 79B

Fulfilment costs (17.0) (17.0) (17.0) (17.7) 03 (17.3) (1^.3i)

Marketing & AnV/ettisingExpense (9.3) (9.3) (9.3) (12.3) (12.3) (1^.3i)

EmpieyeeBenefitsEPcpeese (27.6) 0.2 (27.4) (27.4) (29.3) 03 (2^.^) (2^.^)

Rent(Post-AASB1 6) (2.4) (2.4) (12.5) (15.0) (1.7) (1.7) (11.9) (13.7)

Other (10.0) (10.0) (10.0) (13.4) 05 (12.9) (12.9)

dostot DoingOuaeness (66.4) Q2 (66.1 ) (12.5) (78.7) (741.4)) 1.1 (7^.2^) (11.9) (85.2)

EBITDA 12.1 Q2 12.3 (12.5) (Q2) 5.2 1.1 B.4 (119) (5.B)

Depreciation,Amottisaboti &lnpetirneent (14.5) (14.5) 11.0 (3.5) (14.8) (14.8) 11.9 (2.9)
EBIT (2.4) Q2 (2.1) (15) (3.7) (9.B) 1.1 (8.4) Q0 (^-41)
Net Finance bost (2.1) (2.1) 1.5 (0.6) (2.2) (2.^) (2.^)

(Lossn/ProEitBefoae Tax (4.5) Q2 (4.3) (QO) (4.3) (11.8) 1.1 (1Q7) Q0 GQ7)

Income TaxExpense (2.1) (2.1) (2.1) 2.9 2.9 2.9

NetLoss Alter Tax (B.B) Q2 (B.4) (QO) (6.4) (8.9) 1.1 (7.7) Q0 (7.7)

Losta-terincopteEaxosfromdiscoep operations 0.0 0.0 QO 3.3 3.3 3.3

Lost atteoIncomeSaxes-whole business (B.B) Q2 (B.4) (GO) (6.4) (5.5) 1.1 (^■41) Q0 (4.4)
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IMPORTANT NOTICE& DISCLAIMER
The followingdiscla imer a pplies tothisinvestorp resentatio n propa red byCity ChiTCollectiveLimited ACN 057 569 169 (CityChic) and is dated24th August 2026 (Presentatton).
Summary informetion
ThisPresentution coataiccsummary information obout City Chicand its sctioitios test ihcursentonly as at the date of this Preaentafioni Cheintormation in this Presenfationls otagensralsatuteaeddoes aoCputpori Uo be complete nor does it contain ali hhe 
isformafionths raetaspestlvo incus Sor may teqaitein ecaiuatisgapos sible i ova stmeo tied its Chicor that would be required is aacospecCus oradhardiacloaaredocemedC ptecarndl nah chr Sancewlth US ereqaixmcsts of the Corporations Act i i tshould Iso cead in 
oonjoacUiou wCO City Chic'sorldhroyriodic afd donfinuony disclocsre arrnouoch the nts lodgedwithtCe Australian Securities Exchange(ASX) at wwwrco^^^rC^u.
The isformution hn nhlsPtnscstatiunSeu beer obtainudfromos basedoe coareeobelieved OyCiryOSic to be reliable. Certain marneC sridindushrydata asedis cdsnehCioa wltt tnisPresentatiosmuy SsdebcanoUtaiaee tromressarcS, sarveys or studies condacted 
Uy hhir d uatti es, mclnding is dantra oc gunetal publicaSioeSiNeither CirsChic nor dsr epresedtatlsea have independently verified ss psh cdmacketorindastcydnrsprodided be thirdparSies erlndestryorg esd ral peblisstious and no representation or wnrrnsty, exeress 
os' implied, iymcldeaefo Ps tsirnsus, socaraco,corxcteess, cumsleteness or adeqaacy.
Reliaas t eaould us n Oeplacydonietormetionoryoisld ns hot ntsisod ietnlr Psunee Uatioe and,sa djent only to any legal obligates fod tso, CityCUlt do esnotSeveany obligation Socor xstorsp de tetPecwntent of this Presentation.
Noten offer
ThisPresentutiosis clofaprgsoectas ot otSar dioglosaredochmcnr andet Tie Cotpo^^tions Act or any other IuWc scd wilinetbclodcedwithShuAystralianSecaritles and Oi\^^t:mcs ts Commissi on (ASIC) fdranyotScrforalgs rcgalhtonS.SSis Oreaentation is for 
isformaUioe parsons ohly.Tdly Orcyentutios icnopaaOdoosnot t^t^nei^itat^e, en iseltatios ororfer of securities for applicntioni subscriotioa,pnreUaae ot spin in cayjarisdiction.
Noten offer in theUnited States
ThisPreyentutir>ndoesnot gt^n^tifuhs unoSfec hs selL ortho syiieitutionofsn sfSer to buy, anyrecuritiey in the United Stateyihhin SOesonfstton meu notbedictribsCeO ln seeUuinedStatesocxlesue0to US wire yervicey .
Not: financiaiproductadvice
The inUormeSioncostrised in t^ls Pmse^ntutionin not in vostme ntosfi nceoial fr oductedvioe(nortau, accounting or legal adeice)ossnyrccymmendafi onSo acyuiresecuritOhs i c CityChlyi fach xcipiento ttUisPrnsentedo nyhould make its own enqairies asd 
isveetigafidnssegarOingallinformetionlnteisPresohSsfios. Each 100^00^5 eoieiu renpdnsible for forming their own opisiosaardcoadlusiossoh cucS msrtetscndthemurCet sndtoc wskicotSulrown indepfedent usynsnment of the information in this Preaentetion. 
ThisPreeentut ih>n usseaan orepared without taking ietoaoeount any investo r’sinvestmentobje ctives, finuncin Is ituati on or eatttgaiat seeds. Befor cmaniny snindestmeatd ecis ion. u ocshouldcosu id<t rwhetheritis asaifu bis investment for you is ligd fof you rown 
isveermenfoOjeetives,finangial eityrtion and yarriculatneedcand hevlngregacdtothe merits orrisks involved. Any decision tobsy or sell sectirifiessr ofhgo pahr^ucur chosidbe mudeonlyafter seekiny appropriate financial advice.
Finendai informetion
Dili ■1010x^31 iaformstioih inthlsPreseatstion ts ts AusSrslian dchlars unices otharwisestaSndiCertein figures, amounts, percsstaoes, edtimaCes,cnlcylafionsotdeIne usd rractldns provided inthisPsusentutionero nebjayr tothe effect of rounding. As aach,tSn ectual 
oaicalaUioe oftSena tigcros ma s differ Sromtde Uigureh snSoutinthis Presentation.
Pastpenfonmsnce
The case pfrcormance end p os Oionof CitcCCic rhflnated Sr US is Pees entaSionisgigantorillustrc tive purposes only and should sot S e seliedupo n sc (and isnotfanind icat ion p t CityC ,00^ sIs wim!tnSutcrofinencinl pfrfprm ance or condition. Past eerformsacf of 
C^^^o^Oiccan ns t^crgU^P a conao on Us died toroh (andproeiC us uoguidsnceantd>t tSefotsre performance of City Chic, including SeSuceshare c rice ddtfotmanco, OiotSisg containcdintfis dr ens neatics no r acoietormatiou madehvailable to you is, or shall us relicd 
seonas, eprom Iso, raprcsfstotios, wurrsstyor guarasr st ,whs nher estot Ua gast, present or future.
Forward-lnokrngstatsments andfutunenerformance
ThisPresentuition cocSeinsforward-looking stafsmestc anc commfatsebcstfuture svonts, iaclhding abouttSe plans, strategies and objectsn ssof CityCeidsmannanmen tand CityChic’nesuectationsebos tt hnpetfonmsnceof its business. Forward-looking 
statementscnnsenetaild Ie identifies Sf fUa usc of forward-lsokingwordsaachaSi“expact”,“aneicipana”, ’“likdly”, “intend”, “should”, “could”,“mas”,“spinion”, “predicb”, “project”, “pins”, “propese”, “will”, “beliese”,“fbrecast”, “estimate”, “tarnet” andother similar 
exprtsuions. ladicstionsuf,andguidanceor outlooSon.rcfusesarnieds os Uinensfulcosition or patformance are also forward-looking statsmeats.
Youar a saetioaed not fc plcss sadaerelisaceouaay forward-lookin g statsmeat. SVhileds occre sad ahteutionhcsbhen used ia ths grecaratIoe oStorward-lookin g statsme ahc UUo Surward-lookin g statsme ntSiOol nionsach esrimarsr pc rot idsdintUis Preseatatios arc 
Uasedonasdemotioas usdcoatlaohahins wuish axssgjecttochanoewiShontnotice, us arc ntetomocSs about market aad iadustrytrssds, wOich cltebanedoaisterprefafioasotcurreutmurkef cocdittoss,c:ccumatasceo aah eocntu specific to the iadustry, countries 
asdmarketnin whicSCifyChicandirsrelateddodiesuorporatu sndassogiated undertakings operate.
Fowcu^rol-loolting statsmesfsineluding projserlons,expeersticns, guidanaeonfursrecaraingoanP ehtimctes concerning the timing and sacctns ofstrategies,piansorintanrionrarn providedacaoynerai csideoulyasd should not: be relied upon as an indicstionor 
guarsntef sSSutess pcrtofmaccc s ndmsyieoo ive Snowuand sannownrirks,cgntinoensiescudusuertaincies and other factors, many ofwhih S s reoutsihe fPecos orol ofCitd CPicandcannsd begrehicCedbyCity Chic. Forward-lookin g statsmedts rwey involve 
signifinantelsmeuts ufoubjecriccjydgemeatendassemptionssytotufhrcydents, whichmaoormac sot be correct, and therefore you aro saetioned eotto sIcss endue reHancy onsucS intormsflon. Please refer to tilde 20 foranoutline of hhefofocasp Pnancial 
inf^fumsnrfOn^^tlnt^r speearh tn talsPresehtctionrheacsumprioesthanuuddopis this information.
Tncmber of impor“nnt”act osu d oaljcan se CityC“i s’sac”aal tbs el“nto di ttsm nas teaiall sCromth s pians,onj settees, expectations, estimstssacdisteutionseepresced issued forward-looking statementSiRfnertothe'Ktyrinkni lectiot ofttuis drcsestation for a non- 
sxhaastlvedummuroot oertsin geceraland company-spedifisr ri skfatthrn chstmayaffoht CifyC UiIc. Acrsslrcsslts, performance or scnlescmentsmsy cars maCericilytsoroa^y forward-looking statementd asd tScesnsmp tionh tea wcish sSa ^^mdi”rO5 aro based, inclading 
uat eoircmd^ni ha rrt^e risU tastosn seh onS ^1^10^^ 0x161^30106^6^1160 0^ Criauon enyotUerpernon gives any representation, wurrsnSo,assyrauceoryasrhnteethaS SSooccarrsece ofrhe su ccnsexi resscdimplied in any forward-looking statsmunSwill actaallyoscar. 
The fs^tw^d-looitin g statsmentsarsbasedoninformation u oral ahlo toCdh^y^iai c ah s tthsciatcof fSis Presentation. Except as reh|airedboicw on sogul aOos tin chadisg thoASX Li otis o Raleot, tt tyChich isci aim cany obliyatton and makes no undertakiny to erovidesny 
additional orapdatedinformuttohwhether usatesuO of new informutios,fansreeventsor f^ut^lCstatoUSit^r^^idja^, ortorenectaeo chantc in expectations or assamptions.
Disclaimer
To hS emadimamyxneaf pcnriitted by law,City Chic (i) diohldims allresponbiOilinyand lisbility ( ineie0i nr, wifSout iimitat i on, r^ns^ tn biiity srisisyt ro m faalt, negliyence or soy linen tminstatsmeuS )to stn yless, edocnge,dam ayeo scdstarislncfrom th is Presentation or 
relianseonahythiuycpntainadin su omitted fromitorotherwisearinino ihi honuectionwith this Presentation; (i) diocldimsany obliydfionsor nngerndklny to i'slmse unyapddtesorscvisionto hheistormdfiou Is this Presentdtion to reflect any hS^t^n<gelnsxoef^tdtions 
ordsscmption;dndfiit ddnotmdSesny reoresentdtios orwarrdnty, exprensorimpliodc nsfo the accuracy, relidbility or complstenesn ohtheintormation in t^ls PrcsenthSioh on tt^e^iztirft 00056 ^00^ contsinsall mntcsial is formation about City Chic or all isUormaUion 
that aproapectioeinvestororparohases mayrequiro in evalustino a possible invenSmhst inCityhOUic or acquisition of 51'13X0 is CityChic, hr tie hUclieood ^^tediimos^f otany forward-lookiny statemcstoC esy evens on xsulta expresaudor implied in any fotward- 
looklny statement.
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