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A S X  A N N O U N C E M E N T  7  J u l y  2 0 2 6  

Litchfield Unveils New Brand, Website and 
Investor Hub 

A refreshed brand identity, a new Company website and a dedicated investor hub bring 
Litchfield’s story into a single, modern platform as the Company advances its Northern 

Territory exploration portfolio. 

H I G H L I G H T S  
▪ Litchfield has completed a comprehensive rebrand, introducing a refreshed logo, colour 

palette and brand narrative that better reflect the Company 

▪ New Company website launched at www.litchfieldminerals.com.au, featuring a belt-scale 
tenement map and an interactive 3D geological model of the Oonagalabi Project,  

▪ Launch of a dedicated Litchfield Investor Hub, developed with direct-to-investor engagement 
platform InvestorHub, giving shareholders a central destination to follow the Company’s 
progress 

▪ Investor Hub content includes ASX announcements, Managing Director video and field 
updates, project news and key milestones, delivered straight to subscribers 

▪ InvestorHub worked closely with Litchfield to accommodate the Company’s custom brand 
design, tailoring the hub so that it reflects the new visual identity in full 

▪ Shareholders are encouraged to sign up to the Investor Hub to receive Litchfield’s news first 

 

OVERVIEW 

Litchfield Minerals Limited (ASX: LMS) (“Litchfield” or “the Company”) is pleased to announce the 
completion of a comprehensive rebrand, the launch of a new Company website, and the introduction of 
a dedicated investor hub developed with InvestorHub.  Together, these initiatives bring Litchfield’s 
content, communications and technical story into a single, accessible platform, giving investors a 
central destination to follow the Company’s progress as it advances its Northern Territory exploration 
portfolio, including its flagship Oonagalabi project. 

A NEW BRAND IDENTITY 

The rebrand introduces a refreshed logo, colour palette and typography, together with a clear brand 
narrative built around the way Litchfield operates.  The Company thinks like a major, controls the ground, 
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and runs like a partner, and the new identity is designed to reflect that standard across every corporate, 
technical and investor touchpoint. 

The result is a consistent, modern visual language that carries through the Company’s announcements, 
presentations, website and investor communications, under the invitation to “come and see what we 
see”. 

A NEW COMPANY WEBSITE 

The Company’s new website is now live at www.litchfieldminerals.com.au and provides a modern home 
for the Litchfield story.  It features an interactive three-dimensional geological model of the flagship 
Oonagalabi Project, a belt-scale map of the Company’s tenement position and a scrolling narrative that 
walks visitors through the exploration thesis before directing them to Company announcements and 
investor information. 

The site was designed and built in-house, consistent with Litchfield’s hands-on, technology-led 
approach to exploration and to communicating with the market. 

LITCHFIELD INVESTOR HUB 

Litchfield has partnered with InvestorHub, a direct-to-investor engagement platform that gives listed 
companies the tools to build direct, interactive relationships with their shareholders.  The Litchfield 
Investor Hub brings the Company’s content and communications into a single destination, giving 
investors a central place to follow Litchfield’s progress as the Company advances its Northern Territory 
exploration portfolio. 

The Company will regularly publish updates via the Hub, including videos accompanying select 
announcements, Managing Director field updates, project news and corporate information. 

InvestorHub has been an exceptional partner throughout.  The InvestorHub team worked closely with 
Litchfield to accommodate the Company’s custom brand design, tailoring the hub so that it reflects the 
new visual identity in full.  Their flexibility and collaboration have delivered a seamless, on-brand 
experience for shareholders from day one. 

Litchfield Managing Director, Matthew Pustahya said: 

“Our rebrand and new website mark the next step in how we present Litchfield to the market.  We think like 
a major, we control the ground, and we run like a partner, and we wanted our brand, our website and our 
investor communications to reflect that standard. 

InvestorHub has been an outstanding partner in bringing that vision to life.  They worked closely with our 
team to accommodate our custom designs and delivered a hub that is genuinely on-brand, giving our 
shareholders a single, modern place to follow our progress.  I would encourage all shareholders to sign up, 
and to come and see what we see.” 
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HOW TO FOLLOW LITCHFIELD 

Shareholders and interested investors can sign up to the Litchfield Investor Hub in three steps: 

1. Visit and sign up at litchfieldminerals.com.au/auth/signup 

2. Follow the prompts to create your investor hub account 

3. Complete your account profile to receive Litchfield’s news first 

 

SUPPORTING SOCIAL COPY 

The following copy accompanies the launch across the Company’s channels. 

LinkedIn 
We have refreshed our brand and launched a brand new website, bringing the Litchfield story into one 
modern, central platform.  Alongside this, we have launched our new investor hub, a direct line for 
shareholders to follow our exploration progress in real time. 

Through the hub you can access ASX announcements, Managing Director video updates, project news 
and key milestones as we continue to advance Oonagalabi and our broader Northern Territory portfolio. 

A big thank you to the team at InvestorHub, who worked closely with us to accommodate our custom 
brand design and bring the hub to life.  Sign up to stay connected and be the first to hear our news: 
litchfieldminerals.com.au/auth/signup 

Twitter / X 
New brand, new website, new investor hub. Litchfield Minerals has refreshed its look and launched a 
direct line to our latest news and project updates from the NT, built with @InvestorHub.  Sign up here: 
litchfieldminerals.com.au/auth/signup 

AUTHORISATION 

This announcement has been authorised for release by the Board of Litchfield Minerals Limited. 

http://litchfieldminerals.com.au/auth/signup
http://litchfieldminerals.com.au/auth/signup
http://litchfieldminerals.com.au/auth/signup


 

Litchfield Minerals Limited    ·   www.litchfieldminerals.com.au Page 4 of 4 

ABOUT LITCHFIELD MINERALS 

Litchfield Minerals Limited (ASX: LMS) is a nimble, capital-efficient copper explorer in the Northern 
Territory, applying the disciplines used by major mining companies to discover and de-risk large-scale 
mineral systems.  Our exploration strategy combines a Mineral Systems approach with structured 
decision gates, modern technology and rigorous capital allocation.  Every exploration decision is guided 
by evidence, ensuring capital is deployed where it has the greatest potential to create value.  By 
operating with the technical discipline, governance and decision-making processes expected by major 
mining companies, Litchfield is building high-quality exploration opportunities while positioning itself as 
a credible partner for future discovery. 

FORWARD LOOKING STATEMENTS 

This announcement may contain forward-looking statements that are subject to risks, uncertainties and 
other factors.  Forward-looking statements include those that are predictive in nature, depend on or 
refer to future events or conditions, or include words such as may, will, expect, intend, plan, estimate, 
anticipate, believe, continue, target or similar expressions.  Such statements are based on assumptions 
and judgements held by the Company as at the date of this announcement and are not guarantees of 
future performance.  Actual results may differ materially from those expressed or implied.  Litchfield 
Minerals Limited does not undertake to update any forward-looking statement, whether as a result of 
new information, future events or otherwise, except as required by law or the ASX Listing Rules. 
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