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XAMBLE EXPANDS CREATOR COMMERCE WITH SHOPEE INTEGRATION AND 
INFLUENCER DISCOVERY PLATFORM 

 
Xamble Group Limited (ASX: XGL) ("Xamble" or the "Company") is pleased to provide the following update 
on its activities during Q1 FY26 including two significant developments that expand the capabilities of its 
creator economy platform: the successful integration of Shopee into the Xamble Creator App, and the 
commercial launch of the Xamble Influencer Discovery Platform as a subscription-based product. 
 
Creators can now generate Shopee affiliate links, promote products, and monitor campaign 
performance directly within the Xamble platform — without navigating multiple external sites or apps. 
 
Shopee is a leading e-commerce marketplace across Southeast Asia, operated by NYSE-listed Sea 
Limited. The platform serves a large and growing ecosystem of merchants, brands, and consumers 
across multiple regional markets, making it a strategically important addition to Xamble's affiliate 
commerce infrastructure. 
 
Strategic Rationale 
The Shopee integration marks an important step in Xamble's 
strategy to consolidate major regional commerce channels 
within a single creator platform. Xamble now supports 
affiliate partnerships across leading brands, as well as two of 
Southeast Asia's largest e-commerce marketplaces, Lazada 
and Shopee, providing creators with a significantly broader 
range of commerce opportunities from a unified interface. 
 
This consolidation is designed to reduce operational friction 
for creators managing campaigns across multiple platforms, 
enabling more efficient product discovery, campaign 
execution, and performance monitoring. 
 
Continued Momentum 
Following strong Q4 2025 performance, transaction activity has continued to demonstrate solid 
momentum into the new calendar year. The platform facilitated 48,629 orders over the first 2 months of 
2026, building on the elevated activity driven by the 11.11 and 12.12 campaign periods in Q4 2025. This 
sustained level of activity highlights the platform's ability to maintain strong engagement beyond peak 
retail events, reinforcing the durability of transaction growth as the network of brands, creators, and 
users continue to expand. 
 

 
Building on strong brand adoption growth during FY2025, Xamble has recently secured a significant 
commercial engagement with a leading global technology brand. The agreement, valued at 
approximately RM1.3 million (~A$468k1), will see the brand leverage Xamble's creator network to drive its 
large-scale regional marketing activations in Q2 2026. 

Description Oct 2025 Nov 2025 Dec 2025 Jan 2026 Feb 2026 
Transactions facilitated 
(orders)  25,142 31,179 26,897 22,406 25,223 
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This partnership reflects growing recognition among major consumer brands of Xamble's ability to 
deliver measurable engagement and commerce outcomes through its integrated influencer platform, 
and further strengthens the Company's pipeline of enterprise brand collaborations heading into FY2026. 
 
Launch of the Xamble Influencer Discovery Product 
Xamble is also pleased to launch the Xamble Influencer Discovery Platform as a new subscription-based 
product designed to help marketing agencies and brands efficiently identify and engage the most 
relevant creators for their campaigns. 
 
The platform has been an integral part of Xamble's product suite for the past 12 months, utilised by 
Xamble's internal team and a select group of annual retainer clients. The decision to open access to a 
broader subscription audience reflects both the product's proven capability and a clear market 
opportunity: the influencer marketing industry continues to grapple with time intensive, often subjective 
creator sourcing processes that limit campaign efficiency at scale. 
 
By making this data-driven discovery environment more widely accessible, Xamble is positioned to 
reduce sourcing timelines, improve creator-campaign alignment, and establish itself as the platform of 
choice for influencer marketing execution, not only for its existing client base, but for marketing 
practitioners across the region. 
 
Platform Capabilities 
The Xamble Influencer Discovery Platform provides agencies and brands with a comprehensive suite of 
discovery and analytical tools: 
 

 

 
 

• Data-driven creator discovery 
Identify the right creators using 15+ data points including engagement rate, follower count, past 
content performance, and audience demographics. 

• Extensive audience insights 
Deep audience analytics including city-level audience distribution and coverage across 20+ 
audience interest categories. 

• Transparent creator metrics 
Clear visibility into authentic vs. mass-followed accounts to support higher quality campaign 
decision-making. 
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• Advanced smart filters 
Flexible filtering by category, topic, audience demographics, and creator tier, enabling discovery 
of both emerging and established creators. 

• Similar creator recommendations 
AI-assisted lookalike creator suggestions to broaden campaign reach with audiences that mirror 
existing high-performing creators. 

Together, the Shopee integration and the Influencer Discovery Platform as a standalone product 
represent meaningful progress in Xamble’s ambition to build the region’s leading creator economy 
platform. This progress is underpinned by the Company’s continued operational momentum and further 
supported by the recent commercial engagement with a leading global technology brand, a partnership 
that validates Xamble’s capacity to deliver measurable outcomes for enterprise-scale clients and 
strengthens the Company’s growing pipeline of major brand collaborations heading into FY2026. 
 
 
 
This announcement was approved for release by Xamble’s Board of Directors. 
 
 
For further information, please contact: 
 
Mr Jason Thoe 
Chief Executive Officer, Xamble Group Limited 
Email: jason@xamble.com 
 
 
About Xamble Group Limited 
 
Xamble Group Limited is a leading platform of influencer-centric digital marketing solutions in Southeast Asia. By  
The Company provides its diverse client base of leading brands with results-focused growth strategies backed by 
end-to-end expertise spanning Influencer Marketing, Social Media Marketing, Performance Marketing and Social 
Commerce. 
 
Listed on the Australian Securities Exchange (ASX:XGL) and headquartered in Malaysia, Xamble aims to deliver 
wealth and value to its ecosystem of brands, influencers or creators, and consumers. 
 

 
 
https://investors.xamble.com/link/y0zOVr 


