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DISCLAIMER

The material in this presentation has been prepared by Motio Ltd (“Motio”)
and is general background information about Motio’s activities current as at
the date of this presentation. This information is given in summary form and
does not purport to be complete. Information in this presentation, including
forecast financial information, should not be considered as advice or a
recommendation to investors or potential investors in relation to holding, X
purchasing or selling securities or other financial products or instrumentsand |
does not take into account your particular investment objectives, financial '__‘ il
situation or needs. iLge

e

Before acting on any information you should consider the appropriateness of
the information having regard to these matters, any relevant offer document
and in particular, you should seek independent financial advice. All securitie
and financial product or instrument transactions involve risks, which include

(among others) the risk of adverse or unanticipated market, financial or
political developments and, in international transactions, currency risk.
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BOARD & MANAGEMENT

JASON BYRNE HARLEY GROSSER ADAM CADWALLADER JUSTIN
CHAIR DIRECTOR MD + CEO c00
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HOW WE CONNECT
WITH PEOPLE

Developing & monetising networks that have high impact
In geographies where people see and engage with the displays
Has the precision of digital targeting =
The dynamics of video

Editorial content & hyper relevant information

Tailored to the natural long dwell times of each environment
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motio is known for




Whilst we are driven by technology, our
business and culture is sales.

motio






HIGHLIGHTS

* Reported revenue for H1 FY26 was below the prior corresponding perio
representation for the Petro Convenience network (formerly Motio Go) at




CASH & DEBT .

Debt free
Cash as at Decembe
1 Dec-25

Tax Losses from XT

Millions
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CAP RAISE + ROLL OUT

Capital raised $1.73M

Paid down debt
Rolling out 150-175
Commenced De

On target to

Monetisati
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RESULTS SUMMARY &
WHATS NEXT FOR MOTIO.



RESULTS

01
02

03
04

We have been focused on margin delivery,
efficiencies and cash generation

Move into profitable growth mode with
the recent capital raise providing an
accelerant.

Completed the PCYC roll out last half,
and we will begin to see top line benefits
as this ramps up.

New growth initiatives underway that we
are excited to talk about in the near future

ights reserved. Speed testing metl
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WHATS NEXT

We are moving into our next phase of growth with our longer-term ambitions for Motio

Made investments into the team and strengthened capabilities

Key, senior appointments made at the end of 2025

Consideration to expand into new location-based networks

Evaluate key opportunities within our criteria envelope
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SUMMARY & QUESTIONS.
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