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KEYHIGHLIGHTS

ANZReven ue up 7.4%andTrading Margin Dollars2 up10.1%onPCP

USAcontinues toerede neofitably3

2

1
2.
3.

$10.1m positivcnpevatingccseCiowfor Cheperiod, (debt facility 
evdrawn appcried nvdandextevded antil 31 March 2028

UvderlyingEBITPA (postAASB16)exclude non-recurring cost (viiincurrenty$arvs$0.5m PCP).
Tradin gGroasMarginreprc  sendo ehegifeersnnvbcrwe cn proi nvd eelleri sc andpredcct nostvnd in befoee accounting and other ndjustmvnts 
Profidebili tvmegndcvdon positivvchaanel contr iOn tioneo the Group
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1H FY2 6RESULTSOVERVIEW
Stron gUnderlying EBITDA1 growth

1.

2.

UnderlyingETITDA (postAASY 16)isfor continuedoperafiocrand excludes non-recurringcostsof $nil.HY25 non-recurnngcosts wereof$0.5m(Norrhern HumispSatewarahouse re- 
location$0.4miandTranractio nconts $0.1m).
Actiagcuslom ersinclfdcnasSpmerswhohaverhoppedon line , in stores and omni-ghanaelinO he i a2S1Cmonths;ex cluCen wholesale andmarkotplace cusOomers

city chic collective

invenlory

$24.6m
-21% vsHY25

GLOCALSALES

$69.2m
-0.4%vsH025

UNDERLYING
EBITDA1

+$^(5.11
+86%vhH025

NETCASH

$5.4m

CCTIVE 
CUSLOMERS2

003.3k
+0.3%vs2Y25

NRADIGG GM% 
GROWHH

22ODps

NOTA CCOMP 
GROWHH

4.2%

STATNLORY 
NPAT

($3.5m)
+47.6%vs HY25



OPERATIONALHIGHLIGHTS
EBlTDAgrowthdr iven by disciplined strategic execution

GROWING OUR 
HIGH VALUE 
CUSTOMER

• HighVtiueCgstomenupto58%ofcu stomers ftom54% at June-25
• NPSyp at74(from 71) with strongcgstomerguspontfsr strategiccPanges in product
• 9.0%^^ iscrsasevs PCP

NEW PRODUCT
DELIVERING IMPROVED
OPERATING METRICS

• Trcdin gGrossMargin1 ty 2.2pessecrsgg ps irrsto 62.2%
• ImprovinR Avnrage Seliiss Price, up e.1% on PCP
• IcvenfmenC in Al-sciabindbuyiccasd menchcndising Sools(see slide 13)

MATERIAL
PROFITABILITY
IMPROVEMENTS

• 86%cnderiyi ngEBITDA2 growth
• Oveca ilTODB3 SswnS o51.S % sfsales from 5C i^% in PCP
• eontcacis gs iniaiatlvssarssuccessfuilcoCSsetSineinfisSienary pressures

BALANCE SHEET &
CASH FLOW 
MANAGEMENT

• eathBclssc5 $5i4maT S2Dec 202e,mitC tfOmundrawn facility
• TebsfaciliSt sctsn dedts3rMar8hCO28andallFY26 eiete fownrequicsments already met
• IcvenSorytigCtlymanageSiOrdert giaccdto ruinvesfisUSA Summer-2S yrodsctinQ4

1. Tradin l GrossMcrginrcctcscsts ieedi fiimico eetween yroductsellpriseand p roduitcostand isbsfore accounting and othee ctjusfmcnts
2. UrideclyingETiTinA (postAASB16S mlddcs non-tscurrin gnosdsof$Om (ss eSlid e20 fot HY26md HY25 detail)
d. eODB:CostofD oingBssinessJ nclu5nu t hdimp5sroenulfilment Costs
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FOCUSED GROWTH STRATEGY 

1. ASP: Average Selling Price
2. Gross Margin is accounting gross margin
3. CODB target of 50% includes the impact of Fulfilment Costs

STRATEGY CONTINUES TO DELIVER EBITDA GROWTH

HER FIRST

CUT FOR CURVES
SIMPLER 

BUSINESS

HER FIRST

Continue to amplify our focus on Her, cementing 
genuine emotional connections

› Increase ASP 1, retention and profitability

› Focused marketing investment

CUT FOR CURVES 

Revitalise and evolve product assortment, focusing 
on Fit and Quality to deliver value  

› Targeting 62% Gross Margin 2

SIMPLER BUSINESS

Simplified business driving cost efficiencies

› Targeting CODB 50% 3
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ANZ back on track and USA the 
opportunity for growth

1. Active customers includes customers who have shopped online, stores and omni 
channel in the last 12 months; excludes wholesale and marketplace customers

2. Traffic to our own websites in the 12 months to Dec 2025; excludes stores and 
partner websites

3. Average annual spend is net of returns; excludes wholesale and marketplace 
customers

4. Source: Plus Size Women’s Clothing Market (Credence Research 2023)

ANZ AMERICAS GROUP

Revenue (m) $59.4 $9.7 $69.2

Active Customers 1 456k 47k 503k

Annual Traffic 2 (m) 25.1 5.1 30.2

Avg. Annual Spend 3 (A$) $232 $223 $231

Market Size 4 (USD) $740m $54b

1H FY26 REVENUE AND CUSTOMER METRICS BY REGION

51% 47% 50%

2%

53%

12%

47%
38%

Stores

Online

Partners

WHY THIS WORKS

Deep category expertise and established 
store network

Research - led brand refresh across 
product and marketing

Dedicated premium experience under 
the City Chic brand

A BUSINESS 
DEDICATED TO HER



DRIVIN G REVENUEGROWTH

Increasing s izeopt ions tolO&l 2 that arecutfor curves, 
tocapturegreatermarket share

Wehaeasucaessfully: Nowcurfocuslf on:

Righ t sizedthe Impzoee tithe
bcsinass eiozdsct

Gevecta orowth todeliver 
o^p)^2^tiagl^c^<g^ge

J

ANZ USA

v Extnz dCCXvalaeraz geto improenfrequency v ^^1’^501^6nn ininveetory

v Im^ote dinstorecuetoroee communinztion and 
sxperinnce Zt drive traSfic mdSrequency

v Protuc2andgrdwhigCvcitlZ customeras per ANZ

v D>^e^^tnn2i aisang ing - tightproduct tdt thd right store
v Popapphuaiact etusencewith aartners

v Foca ooncostomeracqui 2iSiosandron cCi vaton of lapsed 
customer

v Increas einfInencerandarfiliatenetwork

v Eptimis e digi Oil marketisg spend
v InstoteCunniiageoomo tionoto im2rove basket size v Imptoeecrlstomertetentiontkrough digitel journey
v Increas eioonHoe ostioes/styles

v Intemaoonal paispinesxonnsionthrobgh Global-E

city chic collective
10



NEWRRODUCTRESONATING
N^^se^s^^ni^^^e resonating with ourtargetcustomer

Evolving City Chic’ssignaturestyletoward a more 
fnshion-forward,costemnorare offer

Incseasingttecd mix todtiwenewness, televance and 
higher-valueproduct

Leveragingglobalrunwey endstueeastyleinsights to
Velivertimely, in-Vemeedioaks

“Lovehhestylesand 
coioers. ItteelsfhenV and 
excitiag.Bahighta new 
gardtgbe.

“Keepingup withfashion. 
LovehS rt lits!

“Mymost recenh visit l 
gnntvdtgb uy 
everyhhin gr lam having 
rheuvdsredproduct 
range!!!

“Lovinethe agloure and 
vibrartmoeean elyles

city chic collective
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EMBEDDING AIACROSSOUR BUSINESS
AlPOWEDSDRETAILBUYING

CCXhasimplementednum erous Al-led initiativesacrossthebus  in ess Jnou rbu yin gareawehave partnered wi th SeeStone, an 
AustralianreteilAI start-np, roievuunge ourdataaodopaimins anoductpurchaning decisions.

Improving sellthrough aadmargias 
usingAlpowereddata analytics:

• Froma nOetaSorCAD, wecasgieethedsulgntecm a success 
probability allowisg impravedoroduatdecisions

• Estimating s^^^jns^e rewdesignstuslsg bothhistonical data and 
marbet iatormation.

• MocNne 1©^^ag pistfasm Weil t with a yearsotSKU/Location 
level Oato dndisopdated Uaiig rocosstnntio tetice learnings.

• Enhnseednunuing Uystoru,regls)nnnd channel

• imputed dsi unandeoleurosrveaccuracy

• AuromatdmnnuaSrepetiSiueprg ea spatte isuptovd scalability 
md free rodmstu hc cunoshigher-ealueeeciuigns

CURRDNT ESI [ED lVEN ACTIVITIES

Al-oaable 0 effiaien cier unlocking aleaaer cost base 
tad smarteroperatioas.

v Creareand optimis smarkeU ing bwnteaSUSrosehJasper, our 
e<IlU^nJnS1tnsm<tdSs ootbtacdvd 106 31^^5'1^^ personas

v asingAirooistoucdgrntgnOodd cs^yse customer 
aehavaeur

v Aldtieea ureducSrddbmmeggtgions endcapies customer 
jaumdcs

v Aloptimiseddigitoi marketice atea utiontoBrive ROAS

v KentmgCebernecuritythreatsthosgh Sophos

v Seviewingund hSortlistinggaudidfrss Sor rpeteltment

city chic collective
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HY26 FINANCIAL
SUMMARY
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summaryfinancialpernormance'
Strategicactionsdeliveringturnaroundto profitability

$’m: $Y26 $Y25 % tonY25
Sales L9.2 L9.5 -0.4%
OtherRenuPue 02 03 -39.0%
Sales&OtUHrRaupnue L9.3 L9.7 -0.5%
Grons Matoin 42.1 41.3 19%
Gross Margin % 6o.n%> 59.1% 1.7%>
Lu.filmentCosts (9.1) (8.6) -L.4%
Markede g AAdventi singErpense (5.8) (6.7) 13..%
gmpiyyesOennfitD Ot<pense (13.8) (16.0) 6.6%
Hen t(Pgst-AASB16) (1iP) (1.0) -PO.3%
Other (5.6) (6.6) SPi.W
Underlyin%CootBfDsino Business3 (35.8) (37.8) 5.4%
CODn % -51.7% -54.4% ^7%
UnderlyingEBiTOA(Post-AASB16)3 6.5 3. 6^8^%
UnderlyingEBITDA Margin 9.4%> 8.5% 0)^^%
UnderlyingEBic gPost-AASB16)p (0.7) (4.0) 62.7^%
UnderlyingESIT Margin -1.0% -17.2% 16.^%

StargtofNNPABCContinuing cperations) (3.5) (6.7) P^f.^^%

StargfofyLoss Attribr ic SietoSnateholders (3.5) (3.5) 0.0%

• UnderlyingEBITDAof $6.5m; C6% growth on PCP.
• Reveutc of$69.2m

- ANZrevet ire up7.4%foomPCP, while tMd igg GM$ wa s up 10.1%. 
TrrdiegMerginwas upl.3 %nts on LY7ed t>.4%pnu on LLY, driven 
by continne9impr9Pnment in ft ilpniue producr selldhrough and 
g difciplinedmromoti oral vrrategy.

- Oompstleugrowth waw 4.2%on PCP.
- Amecica s$i HRevenu eof9 6.7mwasdp% c31.P D cn the prior 

ytar, tuiP^c^ltin^ fdie delibetate rcOuclionin purchasing in 
rtsponteto turitfrtlated volatility.ThisrpOucnion in frpsh 
inypncorohaOthelargmerimo are on Pattngs co Ipp, which arp 
relianto nnpwprodgut iounchps.

• OverailCODBdown9 2.0mob nCP.bunpfi SingSrn)m annualispd PY 
fostsanings.addiri opgi rewngnlnot and thp PTi Orplpasps. Partly 
cUfsetbo highprrgnh gsdwcgps costs.

1 Ai i reconing ir forthe cont iculngoperations, op cIudiugrheAvenopbus ieesci sthn prioe neriod snb is on a post AASB 16 banis
6r Grons merginrpprenents Grons Matgin dlvidrd by Sales.
3r UnderlyingEBITDA CpostAASc 16risrpr BenSisuedopefaripnaand excludes non-rpcumeg nosUsnt $nil. OY25 non-rpcurneg nosts weteof$0.5N ^.^1^9 Domisphrocwarphousp rp-iB)catioA$0.4m,and 

TransactioncoAts90, Im).
4. UnderlyingEBl h is Pn ric9drrom ne germing EBITDA

city chic collective
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yUMMAnYFINANCIALPOSITION
Improved balance sheet post capitalraiseand Avenue divestment

A$m 28-Dec-25 29-Jun-25 29-Dec-24

Cash&cashesuivalents 5.4 8.0 12.0
• Net ansO posiVionof$5.0r8i,up8m%fsom June-25

InvenOovies 24.6 27.1 31.1 • Repa$ment of O$.dmborrowinvsderingperi$d. $10.0m facility
PP&E/lnVangiPles 26.3 27.4 25.6 evmaln savaiiable bnt aoV rn wninlH CYV!6,Vacingm et all FY26
Rigarof vss vssets 22.9 22.5 26.0 clean-downsequiremonts.
Othe rasssts 17.2 20.1 18.4
TotalAssets 96.5 105.0 113.1 • DebttaciliSyhasbvevexteeVdd. snderthesame t3rms, until 31

March002

Trade&OVeet tdyable 27.6 23.9 29.1 • InvenSorsh asreVd do d $o a Imo ttlO /fliom June^fatdmiasthan
Provisions &Oeher 7.7 7.6 9.1
Lease Uabiiities 31.6 32.1 35.0

20%v ePCP. LargelyVriven byt aeUSAand ate deliberate
Borrowings 0.0 5.0 0.0 reducOn re inpstonLsing.
Total tiabilities 66.9 68.6 73.3 • TtadentO oShora>avnblor impachedba seanvnol patiing of trade

oaymnnt a upfrom Jun-25batOownfrom Dec-24 . Dietall bnlance

NetAssots 29.6 3^A 39.8 tvfieanenowness ofANZ inventory
NetCash 5.4 3.0 12.0

city chic collective
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FY26 TRADING
UPDATE
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TRADINUUADATE
CityChic isfocussed ondelivering profitableand sustainable long-term growth

Maintainin gtfad ingmeme rCr m forth ePiesC 8 weeks of 2H FY26

> ANZ

> Trading reveeev up 9.0% lifiree 8weeks vs PCP

> TradingGcossMasgin$ lavogrown 17.O%iofissf8weeks vs PCP

> USA

> Summer-26prdduclorPefed,r7sdyforQ4 rules relaunch

> Tr•ansitievlnA Ami cveope rnCidg moCel fonivngterm profitability

> Belk maeketpiaae laudci edi2 26b 2026

> The evolvingdevelopments regardingtariff’swould reduce China to 
USAfuPi es by SCi. he iPcurcentlc stands

city chic collective



18

Thank you for your attendance and 
participation

www.citychiccollective.com.au 
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SALESBYCHANNEL OREGION
Salesreflectinventoryalearanceanda challenging consumer

REVENUE BY
REGIEN

HY26

(A$m)

Sales
Revenue

SalesGrowth 
Reporting 
Currency 
(v/sCCP)

SalesGrowth 
Constant 
Cuneocy1 
(v/sCCP)

ANZ 59.4 7.4% 7.5%
USA 9.7 -31.7% -33.5%
Total 69.2 -0.4% -0.9%

REVENUE BY
CHANNEL2 HY26 Sales

Revenue

SalesGrowth 
Reporting 
Currency

SalesGrowth 
Constant 
Curlency1

(A$m) (v/sPCP) (v/sCCP)
Onhne 
websires 36.3 3.7% 3.1%
Storls 2722 3.4% 3.9%
Partners 5.8 -29.3% -32.9%
Total 6^22. -0.4% -0.9%

HY2 6REEENUEREFLECTS:

• ANZwasup7.4%

- Steohgmomentumin Ql.fall owa d lai/ undisciplined, 
lewerpeneeotio nalapeaoachthraugy the Black 
Frldwy/CyberMow atinand nar isrmestrading period 
rasultingiLGM$growtho710.1Yfor HY26 vs PCP

• USAdgwn377%

- Salesneeli neali rect r^esuitn nf thsdeliberate 
raducden ie inventotyjnrespe nreto tariff-ralafed 
volatility

- Thlsrnduction in tresainvw aln ryhadfhe largest 
impaeSonPerSnarsales,wSicn yceseliaft on new 
/rodactlaaaches

1. Conerentcntrency iscelnulaSycr be sestn1ingt:heprlor yearsales na the current year FX rate; n1■ioryearryvenuennmbershnns been res^red rorrnecontlnued business.
2. CCX isimmycrieh an a en artemateCretnrnsprocc yS|Whln iisexaectecl tninyreasecuytnmersyasfaction and increase overall sates, towvve r,thls is tire iyto n hannethe mle belw aen stern st and online

city chic collective
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IMPACTOFAASB 16 - CONTINUINGOPERATIONS

HY26 HY25

1 HY26hasnounderl ying adjustments.HY25Underlying adjustments arefor con tinued ope rations and excludes non-recurrin g co sts of $0.5m(Northern Hemisphere warehouse re-locatio n$0.4m,andTransactio n costs
$0.1m).

A$millicns
SmttajvontPost

AASB1 6
Underlying 

adjustment1
Ur^ud^r^ly^^^ct

Post ASS B1 6
AASB Impact

UeUsriyiegPfe
AASH6

StatutoryPost
AASH6

Ueu^srlying
adjustment1

Undsriying
Post aAS^S^BI 6 AASB Impact

Ueu^srlyingPfe
AASH6

Sale s&otherrevanue 69.3 69.3 693 697 697 697
Purchase&inbound relatedcostsofinventory (27.1 ) 0.0 (27.1 ) (27.1) (28.41) 0.0 (28.4) (28 .41)
Grosstradingprofit 42.3 Q0 42.3 O0 42.3 41.3 00 41.3 00 41.3
Fulfilmentvost (9.1) (9.1) (91) (8.6) 01 (8.6) 00 (8.6)
MarkstingeAdv^ntis lnge>fiesse (5.8) (5.8) (5.8) (6.7) (6.7) (6.7)
Emplossedenefid esnense (13.8) (13.8) (13.8) (15.0) 0.0 (15.0) (15.0)
Rent (1.4) (1 .41) (6.0) (7 .5) (1.0) (1.0) (5.9) (6-9))
Othsr (5.6) (5.6) (5 .6) (7.0) 04 (6.6) (6-6)
CostoUVoingbuelness (35 .8) 0.0 (35 .8) (6.0) (41 .8) (38.2) 04 (37.8) (5.9) (43.7)
EBITDA 6.5 0.0 6.5 (6.0) Q5 3.1 05 3.5 (5.9) (2.3)
DepfecinSnn,amortinveon &impalrment (7.2) (7.2) 5.3 (1.9) (7.1) (7.1) 4.7 (2.3)
EBIT (07) 00 (07) (08) (1.5) (4.0) 05 (3.5) (1.1) (4.6)
Netfieansevost (1.1) (1 .1) 08 (Q3) (1.1) (1 .1) 08 (0.2)
Lossfeforetax 0-^) O0 (1.7) (OO) (1.8) (5.1) 05 (4.6) (03) (4.9)
leevmetaxeesense (1.8) (1 .8) (1.8) (1.7) (1 .7) (1.7)
NeOlosraftertax (3.5) 00 (3.5) (QO) (3.6) (6.7) 05 (6.3) (03) (^6^)
L^s^!rt>^Sr^re^(^^fttate^:t^sfrt^l’nV^^(^c^r^1^^s^(^<rl(^|snrations 0.0 00 00 3.3 3.3 3.3
Lossafterincometa  xes-wholebusiness (3.5) 00 (3.5) (QO) (3.6) (1.4) 05 (09) (03) (1.2)

city chic collective
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IMPORTANTNOTICE&DISCLAIMER
The followingdiscla imer a pplies tothisinvestorp resentatio n prepa red by City CSicCollectiveLi mited ACN 057 569 169 (CityChic) and is dat ed 24th February 2026 (Presentation).
Summary informetion
ThisPresdntftionuoataiccuummary information ebout Citu Chicaad its actiwitiss Utut h curseaioaly as at the date of this PreaenUafioni theinformation in this Presenfaiionis otagsussalsatuteaeddoes aoCputpori fo be complete nor does it contain ull foe 
isformafionUhar c etaspestivdinyusrer mat teqautein ec^^iu^tit^ct^r^*^ sible ieva stmeo Oda C its Chicor that would be required is aafospecrfls 0)toShcrdisclooaredocnmesi puecasudi nah chs daacewlth ffi etequifemcsts of the Corporations Act . i tshould bu iead in 
^c^najr^<r^fK)o wild City Chic'sordsrmps iodic woW sonfinuous Oisclonete asnouoch ths nts Isuctu^ed^irdtithe Australian Securities Exchunge(ASX) at www.asx.com.au.
The informdti on irr PS^^Iste^'r^n tut iunS cu bsss obrained fr omorba sed ensourceebeU eveC by City CSic to be reliable. Certain murkei ss diadan Cry date usedm coauehtioawItUthioPreseataiiou muy Ssvebeenobta inadnt ono research, surveys or studies conhactsd 
Uy hhisd parti es, asciidssg in OunSty oigunetal publicati ottsrhieithet ClrcChic not i^^tepresentatin es have independently verieicd sn tsh cCmarketorindusUrydsSsprohided Oso thi rdparties orinduatryorg ess ral peblientioon and no representation or wurrusty, 
exptdsn orimdiied,iama de a e toitt uairnuas, dscatscyi correctse33,completene33 or adequacy.
Reiiaaco oWouIO toe Oeplacsdoninformationorppisions coataiasdiufoisPaencatatioa undinubject only to any legal obligatics toftse cr^^siCdtd Poesnotndueonyobiigatiod tocorreeror spdeth tnecodUeint of this Presentation.
Noten offer
ThisPresentdtiosidnofaptgsdectus str otlrsr diaglosuredochmear uader Cbe Corpotations Asiocany other law, and will not its lodgsd with rCeAuotraIian Secusitiesacdlnvestmtnfs Commission (ASIC) nsuanyotedrtoraign rdgulhtonS.OSio dreaentation is for 
isformafioe puroonss ohiy-Ttis Ordsentdtios iand0aa0dogsnot soaoOtufe, en int^^^^^ittn Gruffer of securities for applicotidn, gubscridtioa,puredaae ot usln art aayjurisdiction.
Noten offer in theUnited States
ThisPresentdt isndoe snot aonus ifute aaoSfei hi sells orthc us iicitu bono fsn offet to Suy, aays ecurities in the United Statss. hhi n U,resaafniioa mo u aotbedis ts ibsieS in ttieU oiiedStatesorrsIeaneyt o US wire services .
Not: iinanciaiproductadvice
The informcri ^nernt^^i^ais od in tals Prcs entct isnio not Us vsotme nSoaOi nsecial fr oductcdviog(nort us accounting or legal advics)o usnyrecymcendafi unto acy uitesscurl t ihs i h CityChiSi Cach tscipients ttdisPrusenr cOs nshould make its own enquirieo asd 
isveotigafidauuegarOingallinformdtionintdisPreoahSuriou. Each cscipidstis foleCr rsnponsibls for forming their own opisidsaasdcoatljJsiossoh rucS msStetucodthemnrCet sndtoi wskisotSairown indepeedent 15^5^^^ of the information in this 
Preusntafic
ThisPresentation basbeen prepared without taking into account any investor’s investment objectives, financial situation or darticulasneeds. 06X0(6 masi nganiisvestmesSdadslaSi dPrtsaohktcon stdea wuetses it ca su itnbis investment for you in light ne sou rown 
inveutmentobjecdivoa,rinangiai siUusiion and parSiculatneeduaad htlviayregardtothe mecitn osrisks involved. Aay decisinn tobny os soII a^ti^t^rd^r^^or oChar drh>duats ^^(ssidin^ madeoalyafter nekins appropriate fiaaacial advice.
Finendai informetion
Al i fionnclal iadurmn tioh inthlsPtesea tstian is is AuoSr aiian doilaru unleou o therwi eestaSad.Certain figures, dmounts, pcrccntdces, ectimdies,cutcnldfi oogoUdelue usd Cnactis ns provided isfoisPansento tionesc ne blasS tn the effect of rounding. As tach ,WUi u octual 
calculation oftSena ^^5 miry Oifferdtomfoc figuteh anSout io f his Presentdtion.
Pastperfonmsnce
The oasr porformauce utitJiso^irionoO CityCS ic thftncSed ut OS is Prss cntarionisgivsnforillustrsfive purposes only end shoalS sot C e celiedupon ss (and ianotranindication o f CiOyShica gic wssni tdSut^Jrerinuncini pdrfoum dnee or condition. Pdst ^2^611^0^1X^06 of 
CityCOiccdn ns tbsrgiidp t opndc on ie diss toroS(nndpsopiC so uoguidgacedn tc>u tSefotn re yid^^<^^^^^^e of City Chic, incladisg rurureohdre s ecc ccufoumdncni 0.0^^ t^Olttdnr^dIn1:UW Or esn ntatiyo us r asciaUosmatioo mddehvdildble to you is, or shill us selis d 
aeonds, eprom ise, soptosdntoUioui, wurrgotyos guaraud eo ,whcfoor estot Us a^i^^t, present or future.
Forwdrd-lookmgstatsments andfuturenerformance
ThisPresontrSion uoaeuiusforward-looking udarsmeiuta anr commeaty dbosffuture gvnnts,inclhding sbouttSe sldns, strategic s dad objecCiy aeof CityCnia’smaise asmeo toad CityChic’yevpectationsnboa 'tit hypysformaeceof its business. Fo rwdrd-looking 
atdtemnntscnncenetdlid Se identifis a So dOe uns of forward-ivokingwo”dsoachaSj“expect”<“anticipare”, “UUdly”, “intend”, “rOould”, tcould”,“rnav’’,“vpinionr, “p”edlcr”, “p^toj^^tp “pirn”, “propose”, “will”, “beliene”,“forecnet”, “estimate”, “tarnet” andothet similar 
sxpsosnions. iadiest Uenss f,andg uidanceor ou^oc Sonift fu reoni eos os 0^^:01^051 tioi or performance are also forwarS-looking d^^tsmrrnts.
Youarc gadtioned not Os pisas ssdcerelinnceoaany forward-looking statcment. Whiledsocnlre sad atuentionhssbhen used in ths pseoatation oSfosward-looking statsmentu. fSo forward-looking statcments,ooinionsacO esrimsSss otodidsdintUis Presentatios 
srebassO oa gtsumpdsn a stiS sontinoencisu wnied c resuCjoctfo sUangu wit houtnoticuuas crestatements about market and indar^tr^ esssd u,which nued unedod iituerisror arioos cOquirens marlsctcrnditioau^ isesmstancesand edgnSs specific to the industry, 
countsies sndrT^arksru ia which CityCais ass rts t^i^fr^<0 Oodisacorpossigsiud kssoeiated undertakings operate.
Forwasd-looking atatsmenrsinsiuding projserions,expecSaticns, guidanseonfuSsrecasaingaanO ehtiortes concerning the timing and gacceus ofstfategies,plaituorinUsnrionaara providadaaaosnssal oaidsonlyaud ghould sot be relied upon as an indicul^ionor 
guaunnted r^l'as^te^^ pdrUsrmnscenndmuy in^osU^^ Wsowu and unkosws risks, contingsnciananhl ur^c^rSeai^^^^s and other factors, many oewhiha sreostsihle fSecoeCroi of CitdCnid andcanoosbe prohicted by City Chic. Forward-looking statsments may Involve 
oignifiaantdlsmeutoufaubj dcticdjndgdmdgtdnda uo umpgonuuntotururdsodists, whichmuyormac sot bd correct, and therefore sou us a gactioned uotto gisgs sndus rs liancs onaudn informseion. Please re Udito siidc h7 Coranoutline of the forecast financia I 
informafionUhar suprath in thisPtesehSaUion theassumptionsthat uuSdspin this information.
Aim^^pee^ ofimputtnntfactorscon id o cose C’tsCnicieavruei rnseitsto differmatet ivllp ttom rhepians, objectives, expectations.estimut enandinten tiens ocpressedinauch forward-looking ^l^^tsmer ntClRdiertothe,Koyriut::ui oectioa sfthis Presentation eorausn- 
sxhatsfIvenltmmuryoU sestsin geaeralanS compans-cpeciris rickfaoth>sothntmasaffoht CiasCaic. Acrselrdanlts. performance or acSIecdmentsmas rato maierinllstromass forward-looking atatsmeata asd tgdasunmotionh ou wnlnh aSutemsnts are based, 
isdudinu bsO not Iimifeh iodCe risk todrorn l^<^tou^trt this PsesenCatiohi NditherCitsChidnosaasother person gives ans rcprc^^nU^fit)r^,^artnn(^^i^^^sl^j3n(ra as 003^^06X1^1 OIoc ochusrenceortaeevdntsexorecsed Smplied in ans forward-looking statcmentwiil 
actuallyogc
The fswwsrd-lookin g atatcmentsarcbaseyoninfosmaUion a ca! ahic toCityOi'ti e ah a ttircdatcof ONa Presentation. Except as reh|riisedbalnw on c^cz^i^I aSGa tin ciuditg t hsASX Li etin o RuleoU, Ci tsC jUcO isci aim nans sbl isatlod and makes no undertaking to drovide 
ans sdoin:ior^al osucS ated infosmhtihn whethgr ucarenulSof uswigSo ti'eiationi Scaur eevhuSu or rs on Its or otherwise, or to re^lcr^t^nscSnn geieexpest ^ti orrgdr assumptions.
Disclaimer
To tUemadimumeorent ooesmHil^^d by laWiCity Chic (i) ^10^^^^ allrdnponsiOilitsand linbilits(iudcgind, wifSout limitation, ans 1^^^ ufisiugt ro m fault, negligdncd or negligGntmiostatumGuS)focans ioss, GsodasG.damagGorcdst arislnofuom flsis Prosoatatioa or 
roiiaan doanhsthios csaS ai as Ora os omittdd fth>mitosothdrwisdatiuiao ih htt auectionwi th this Presdatatioa; (i) dioainimsans obl isa fioasot dan dota^um Us rgisasd onsupdatdsorrevisioats thdiuformafiou in this Presentatioa to reflect ans hanagsleexoedta  tioas 
oraogcmptioa;aadriit ddaotmaUes^no uoi0t<^^(^r^(^^UStti orwarraats, expreusorimplicd. asfo foe accuracy, reliabilits or completeaeou otthciaformatioa in t^is OrdneuthUioh ot tdatUhls Oroseatatida coatninsali matdaial in formatioa about City Chic or all icformafioa 
that apreupectiseiav es torospu rdhasea masrequirs i u evaiun tian a psssi bie iaveud mhat iaWityCUId or acquisitioa of sharer is (t^inyCh ic, hs foe iiUcHWood r:to lfiimscf oUaay forward-looking starem neUoi any eveaa urn results ex presusdor implied ia aan fooward- 
looking atatemeat.
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